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Executive Summary 

The Agro-Business Induced Growth (AgroBIG) programme in Amhara regional 

state focuses on organizational development and partnership building and to en-

hance productivity, agribusiness development, marketing, processing and value 

addition. It is a collaborative programme between the Ethiopian and the Finnish 

government and is coordinated by the Bureau of Financial and Economic Coopera-

tion (BoFEC). AgroBIG II (2017-2021) builds on phase I (2013-2017) and has ex-

tended the geographical coverage from two to eight woredas (districts) and also 

added value chains (VCs) from four to eight. The aim is to reach 300,000 direct 

beneficiaries, including individual farmers and farm household members, agricul-

tural cooperatives and associations, and private sector value chain actors. Women 

and youth are in particular important target groups.  

In order to monitor the progress and results for AgroBIG II, baseline data is 

needed. A baseline survey was undertaken in June 2018, which focused in particu-

lar on the indicators in the results framework related to volume and value of pro-

duction, adaptation of new/improved practices, satisfaction with service provision 

and awareness of environmental sustainability. A lot of other information was also 

collected, such as the demographic profile of the AgroBIG value chain actors, edu-

cation, livelihoods, assets, communication channels and leadership. The baseline 

survey was conducted by a consultancy team from NIRAS, in close collaboration 

with the Agro BIG Programme Support Unit (PSU). A survey team was trained to 

administer two different questionnaires; one targeting heads of households who 

were either Lead farmers or farmers who follow a lead farmer, and the other tar-

geting cooperatives and enterprises. Data was collected electronically through tab-

lets and phones. A total of 82 lead farmers, 324 follower farmers, 61 cooperative 

representatives and 35 enterprises were interviewed, across 37 kebeles in all eight 

woredas. In addition, focus group discussions (FGDs) were conducted with female 

and male farmers, and with female and male youth in order to complement and 

enrich the quantitative data. A total of 12 FGDs were conducted. 

The results of the baseline survey show that 17% of the farmers interviewed 

(heads of households) were women. Most of the farmers interviewed were be-

tween 25 and 54 years and a minority were youth (21%). A majority of the female 

farmers (73%) had no education at all, as did 35% of the men. Formal schooling is 

more common among men for all categories. 10% of the interviewed farmers re-

ported that they have people with disability (PWD) in their households with the 

most common disabilities being walking/legs problems, mental illness and seeing 

problems. Most of the cooperatives were multipurpose cooperatives, followed by 

SACCOs and a majority of services provided by the enterprises were purchasing 

farmers’ crops followed by transport services.  

Agricultural Value Chains in AgroBIG 

Among the selected VCs in AgroBIG, Maize is the most common crop among the 

farmers participating in the baseline survey, followed by potato, onion, rice and to-

mato. For the livestock VCs, chicken is the most common, followed by eggs, dairy, 

sheep and goat fattening. The table below gives a summary of the volume and 

value of production for the eight value chains in AgroBIG, with the poultry value 

chain being divided into eggs and chicken for meat, and shoat being divided into 

sheep and goat fattening. The values are based on the last harvest or last 12 

months. Most crops are farmed in all woredas, apart from rice which is mainly 

farmed in Fogera, Libokemkem and Dera. Since harvested paddy can yield 70% 
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milled rice, volume of milled rice was estimated from taking 70% of the volume of 

paddy (28 Quintal).  

VC Commodity Volume Unit Price 
(ETB/Unit) 

Value 
(ETB/HH) 

Maize 19 Quintal / HH 594 11,286 

Rice 

19.6 
1(milled) 

Quintal / HH 1,267(milled) 24,833 

6.8 (seed) Quintal / HH 1,415 (seed) 9,622 

Onion 
24.6 (bulb) Quintal / HH 536 (bulb) 13,186 

12 (seed)  Quintal / HH 611 (seed)  7,332 

Potato 
14 (ware) Quintal / HH 361 (ware) 5,054 

8 (seed)  Quintal / HH 371(seed)  2,968 

Tomato 13.5 Quintal / HH 428 5,778 

Milk 522 Litre / HH 10 5220 

Sheep 9 #/ HH 1,325 11,925 

Goat 11 #/ HH 989 10,879 

Poultry 
(chicken for 
meat) 

26 #/ HH 145 3,770 

Poultry (Eggs) 1,056 #/ HH 2.6 2,756 

 

During the baseline survey, data on yield per hectare was also collected. The farm-

ers use the term quadda, and there are four quadda for one hectare. The table be-

low shows the average yield per value chain per hectare, and also illustrates the 

volume they produce per year, and the size of the land utilised for the value chain.  

Value Chain Average yield 
per HH (Quin-
tal) 

Average land 
size per HH (ha) 

Average yield per 
hectare (Quintal) 

Paddy rice 28 0.46 60.87 

Rice seed 6.8 0.24 28.04 

Maize 19 0.39 48.72 

Tomato 13.5 0.08 168.75 

Potato tuber 14 0.11 127.27 

Potato seed 8 0.15 53.13 

Onion bulb 24.6 0.14 175.71 

Onion seed 12 0.2 60 

Adoption of new/improved practices 

Adoption rate of new/improved practices by direct beneficiaries is one of the out-

put indicators in the AgroBIG II results framework. There are aspects of new and 

improved practices during production and post/production among farmers, but 

also new or improved practices among cooperatives and enterprises when it comes 

to technology for record keeping, payments etc. The results show that adaptation 

of improved seeds is much higher for maize than for the other AgroBIG II crops. 

The use of manure and compost is relatively low compared to other fertilisers. 

                                                 

1 Volume of milled rice was calculated by taking 70% of the harvested paddy rice.  

Table 1: Average volume 

and value for AgroBIG VCs, 

2018 Baseline 

Table 2: Average produc-

tion per hectare for Agro-

BIG VCs, 2018 Baseline 



 

 

Baseline Survey Report for AgroBIG II - Ethiopia   |   30 January 2019 

e 

Sorting is often applied while packaging is rare. As for livestock VCs, it should be 

noted that few have cooling facilities for milk. For cooperatives and enterprises, 

the most common improved practice is to have a business plan documented, 

which 71% of the cooperatives have and 26% of the enterprises. However, the up-

take of computerised systems for book keeping and accounting, and mobile money 

for payments (M-birr) is almost non-existent.  

Satisfaction with service provision  

Direct beneficiaries’ satisfaction with extension, financial and business develop-

ment services is also an indicator in the results framework. The satisfaction among 

female farmers is higher than for male farmers. This is something that needs to be 

further explored because it is not clear why there is such a big difference (91% of 

female farmers and 65% among male farmers). During the validation workshop in 

August, an argument put forward was that a possible explanation is that men take 

services for granted while this is not the case for women, and therefore, when 

they do receive services, they are satisfied. Regarding financial services, the high-

est satisfaction among men is with ACSI, followed by banks, while for women it is 

ACSI followed by SACCOS.  

Awareness of environmental sustainability 

Awareness level of beneficiaries towards environmental sustainability as measured 

by a series of awareness statements is quite high (above 60% correct answers) 

among the farmers, as well as enterprises and cooperatives. Over 80% of the 

farmers practice soil and water conservation and almost 90% apply chemical ferti-

lizers based on the recommendations by experts. This suggests that in order to 

change from chemical to organic fertilizers, the most effective change agent would 

be the experts in touch with the farmers, i.e. mainly the kebele experts.  

The most preferred information channels among the farmers interviewed were ex-

tension workers, followed by family and friends, neighbours, other farmers and 

field days. Among youth, the most preferred channels mentioned during the focus 

group discussions were family and friends, mobile phone, kebele health and agri-

culture workers, community and guild associations, radio, TV and meetings. This 

suggests that in order to increase awareness of environmental sustainability as 

well as on other aspects related to agriculture, these are channels which could be 

used. 

Inclusion of youth, women and PWD 

Inclusion and participation of youth, women and PWD is a cross-cutting aim in Ag-

roBIG II. There seems to be an acceptance for women and youth to participate in 

public meetings and contest for leadership, but at the same time it is clear that 

women have much larger responsibilities at home than men, and while young peo-

ple have been encouraged to go for leadership positions, little has happened in 

practice. There is little data o PWD in the baseline survey, more than the fact that 

there are around 10% of the households with PWD. There does not seem to be a 

stigma towards PWD, rather their participation in agriculture largely depends on 

what kind of disability they have. For example, for somebody with hearing prob-

lems, they participate as usual.  
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1 Introduction 

The Agro-Business Induced Growth (AgroBIG II) programme is implemented in 

Amhara regional state. It is a bilateral agribusiness development programme of 

the Ethiopian and Finnish government with the Bureau of Financial and Economic 

Cooperation (BoFEC) of Amhara region as the responsible government coordinat-

ing agency. The first phase of AgroBIG was implemented between 2013-2017 and 

aimed at organizational development and partnership building and to enhance 

productivity, agribusiness development, marketing, processing and value addition 

along the selected agricultural and horticulture value chains (onion, potato, rice 

and maize).  

AgroBIG phase II is being implemented from 2017 to 2021 and aims at sustaining 

the gains and achievements of Phase I, and further strengthening agribusiness de-

velopment within the Tana sub-basin. In AgroBIG II, the geographical coverage 

has been expanded from two to eight woredas (districts), and four value chains 

have been added (tomato, milk, shoats and poultry). While envisioning to contrib-

ute to the larger impact, the overall goal of AgroBIG II is to make sure that value 

is added at various levels of selected agricultural value chains to increase income 

and create jobs for farming households and other Value Chain (VC) actors, with a 

particular emphasis on women and youth. This can strategically be achieved 

through improvement of value chain actors’ access to finance and financial ser-

vices. Of equal importance is the strengthening of sustainability of enterprises and 

business initiatives as well as their capacities in order to improve their capability to 

seize market opportunities in a profitable and sustainable way.  

 

The programme aims at reaching total of approximately 300,000 direct beneficiar-

ies classified into three main groups: (1) Individual farmers and farm household 

Figure 1: The woredas in 

focus in AgroBIG II 



 

 

Baseline Survey Report for AgroBIG II - Ethiopia    |   30 January 2019 

2 

members; (2) Agricultural cooperatives and associations; and (3) Private sector 

value chain actors. Particular emphasis is put on women and youth.  

A Results Framework (RF) has been developed for AgroBIG II with indicators at 

output and impact level (see annex A). In order to assess the initial status of the 

project beneficiaries and key indicators, a baseline survey has been conducted, 

which will serve as a reference point for monitoring of progress and assess results. 

The findings of the baseline survey are presented in this report to complement 

other data that has been obtained and is continuously being collected in the pro-

gramme. The sources of data are indicated in the RF. 

AgroBIG commissioned a consultancy team to manage the baseline survey pro-

cess, in close collaboration with the AgroBIG Programme Support Unit (PSU). In 

total, 50 consultancy days were allocated for the survey, divided between lead 

consultant (15 days), main researcher (25 days) and ICT expert. In addition, an 

FGD consultant was recruited with a level of effort of 13 consultancy days.  

1.1 Objective of the survey 

The main objective of the baseline survey was to establish the current status of 

key indicators as stipulated in the AgroBIG II result framework, in order to make it 

possible to systematically monitor programme progress and results. The baseline 

survey process and results should also be a basis for recommendations on how the 

programme indicators could be improved.  

Specifically, among the objectives of this baseline survey was to establish the cur-

rent status on annual household level volume and value of production for the eight 

selected value chains: 

1. Maize 

2. Rice 

3. Onion 

4. Potato 

5. Tomato 

6. Milk 

7. Shoat (sheep and goats) 

8. Poultry 

Part of the objective was also to identify new/improved practices in use by target 

groups, beneficiaries’ level of satisfaction with extension services, business devel-

opment and financial services as well as knowledge and attitudes towards environ-

mental sustainability. The baseline survey also aimed to establish the current sta-

tus of households’ engagement in income generating activities, food security and 

livelihood strategies. Cross-cutting objectives of AgroBIG were gender equality, re-

duction of inequality and climate sustainability. For this purpose, the baseline sur-

vey aimed to capture necessary information on gender roles and the participation 

of youth and People with Disability (PWD).  

The baseline data will be used as a benchmark for the continuous monitoring of 

the AgroBIG II programme. By assessing progress against the baseline data during 

the monitoring and evaluation of the programme, approaches, targets and indica-

tors can be changed underway through a results and evidence based monitoring 

framework. 
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1.2 Report structure 

The following chapter is about the survey approach and the methods used. After 

this we come to the baseline survey findings, which are presented in chapter 3 to 

8: Chapter 3 captures the demographic profile of the AgroBIG value chain ac-

tors. It covers respondents’ and household heads characteristics in terms of age, 

gender and education attainment, household characteristics, youths, people with 

disability and livelihood activities. The chapter portrays the characteristic of the 

population under study and their representation to the general population. Some 

of the variables will be used as analysis units in subsequent sections. Chapter 4 is 

on agricultural value chains which covers productivity, post-harvest manage-

ment, agronomic practices and use of new/improved practices and technologies, 

value addition practices and marketing and extension services. Chapter 5 is about 

adoption of new and improved practices and Chapter 6 is about service pro-

vision and satisfaction with services. Chapter 7 deals with environmental 

sustainability and information channels, while chapter 8 describes the findings 

regarding inclusion of women, youth and people with disabilities. In chapter 

9, the findings are summarized and recommendations made. 
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2 Survey approach and methods  

2.1 A mixed method approach 

Before the implementation of the baseline survey, a review of AgroBIG documen-

tation was conducted. This included the AgroBIG I baseline survey, annual survey 

reports, the AgroBIG I completion report, the AgroBIG II programme document, 

the AgroBIG results framework and the M&E framework. The review and discus-

sions with the AgroBIG PSU team lead to the conclusion that in order to capture 

the necessary information for the indicators in the results framework, it would be 

beneficial to use a mixed method approach, with a combination of quantitative and 

qualitative methods as follows:  

• Quantitative: Two surveys; one targeting lead farmers and heads of farming 

households (referred as follower farmers’ households) and the other targeting 

other VC actors (enterprises are VC actors as well as service providers) 

 

• Qualitative: Focus Group Discussions (FGDs) with female and male farmers as 

well as with female and male youth 

The quantitative data collected consists of information such as demographics, 

household level volume and value of production agricultural practices, livelihood 

resources, income generating activities, food security, savings and credit and other 

services. The qualitative data contains in-depth information on issues such as 

farming practices, livelihood strategies, perception of financial services and gender 

roles. A specific dimension of youth has been included as part of the qualitative in-

formation. 

2.2 Sampling procedure 

Survey study population 

As mentioned in the introduction, the AgroBIG II target population is 300,000 di-

rect beneficiaries, including farmers and farm household members, agricultural co-

operatives and associations, and private sector value chain actors, with a particu-

lar emphasis on women and youth. Household members are reached through 

household heads who learn from a lead farmer. For the baseline survey, three 

main groups are in focus:  

1. Lead farmers 

2. Heads of farming households who follow a lead farmer 

3. Cooperatives and enterprises 

Description of the sampling frame 

The sampling frame used the list of woredas and kebeles collected by the AgroBIG 

team from the custodian authorities. The sampling frame is the complete list of 

farmers, lead farmers, enterprises, and cooperatives covering the whole interven-

tion area (8 woredas and 89 target kebeles). Each sampled woreda, kebele, lead 

farmer and follower was assigned unique identification number for easy reference.  
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Woreda Male Female Total 

Bahir Dar Zuria 5,838 1,424 7,262 

Dera 4,685 2,009 6,694 

Fogera 6,062 2,052 8,114 

Libokemkem 5,894 1,368 7,262 

North Achefer 5,268 2,181 7,449 

North Mecha 5,269 712 5,981 

South Achefer 7,213 809 8,022 

South Mecha 3,944 256 4,200 

TOTAL 44,173 10,811 54,984 

 

Structure of the sample and the sampling procedures 

The survey sample was stratified following three stages from the sampling frame. 

Stratification was achieved by separating each group of value chain actors i.e. 

Lead farmers, follower farmers, enterprises, and cooperatives where each group is 

a separate strata. In total there were thus 4 strata created. The sample was se-

lected independently from each strata. Proportional allocation of the sample was 

achieved at each of the lower administrative unit by sorting the sampling frame 

within the main strata.  

 

 

 

  

Table 3: Distribution of Fol-

lower farmers' households 

per woreda 

Figure 2: Sampling struc-

ture 
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Sample size determination 

The sample size was determined by minimum number of interviewees needed to 

obtain the estimate of the baseline status of the value chain actors with margin of 

error of 5%2 using the following formula: 

 𝑛 =  
𝑁

1 + 𝑁𝑒2
 

n = Sample size 

N = Population size (Total number of target population) 

e = Margin of Error 5%  

Margin of error accommodates non-response and refusals. Hence the sample is 

sufficient for estimating the parameters. 

Sampling of lead farmers and followers 

From the 8 intervention woredas, 39 kebeles were selected proportionally. A fixed 

number of respondents (5) was to be selected per lead farmer so that for each 

lead farmer, there would be five follower farmer households. A total number 92 

lead farmers and 460 follower farmers’ households were to be selected respec-

tively based on the proportional sampling to each size of woreda. The proportion 

was obtained by dividing the target population in the respective Woreda to the to-

tal target population and multiply the number by target sample. There was no dis-

tinction between rural and urban.  

𝑊𝑜𝑟𝑒𝑑𝑎 𝑠𝑎𝑚𝑝𝑙𝑒
𝑖𝑊𝑜𝑟𝑒𝑑𝑎 𝑝𝑜𝑝𝑢𝑙𝑎𝑡𝑖𝑜𝑛

𝑇𝑜𝑡𝑎𝑙 𝑝𝑜𝑝𝑢𝑙𝑎𝑡𝑖𝑜𝑛
 𝑋 𝑇𝑎𝑟𝑔𝑒𝑡 𝑠𝑎𝑚𝑝𝑙𝑒 

Actual implementation of the sampling procedure for household survey 

The sampling procedure had to be adjusted slightly in order to better suit the real-

ity on the ground. The main change was on the sampling of farmers’ household. 

The initial plan was to randomly sample lead farmers and households from the list 

of target beneficiaries provided. At the time of the baseline survey, the lead farm-

ers and followers had already been identified. Therefore, instead of a random 

household survey, it was considered more convenient and relevant to select those 

who had been selected for the intervention, but who had not yet been part of the 

intervention. Therefore, while the lead farmers were randomly selected out of the 

list of lead farmers, the lead farmer identified his/her followers. 

Following the first stage sampling, lead farmers’ listings (with unique serials identi-

fiers) was used as the sampling frame for the selection of households and lead 

farmers in the second stage. The plan was to visit the selected households and 

lead farmers and if the selected lead farmer/household was not available, they 

were replaced in order to get sufficient baseline data. Replacements were docu-

mented and communicated.  

 

                                                 

210% margin of error was used for lead farmers sample 
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Woreda 
Farmers’ 
HH 

Lead  
farmers 

Sample 
lead 
farmers 

Selected HH 
(5 per lead 
farmer) 

Bahir Dar Zuria 14,205 257 12 60 

Dera 20,883 239 10 50 

Fogera 19,135 309 14 70 

Libokemkem 15,493 261 12 60 

North Achefer 15,576 265 12 60 

North Mecha 15,675 286 13 65 

South Achefer 15,931 275 12 60 

South Mecha 8,852 150 7 35 

TOTAL 125,750 2042 92 460 

 

Due to factors of heavy rain, accessibility of kebeles, farmers being busy with the 

planting season and resources available for the fieldwork in terms of time and 

availability of enumerators, the actual sample of kebeles, lead farmers and follow-

ers is slightly smaller than the desired sample. However, the sample is sufficiently 

large to be able to establish the baseline data. The actual number of kebeles 

where fieldwork was conducted was 37, compared to the planned sample of 39 

kebeles, thus 95 percent of the desired sample. Two kebeles had to be replaced 

but two could not be replaced. The actual number of lead farmers reached was 82, 

out of the planned 92, i.e. 89 percent, while the number of followers reached was 

324, out of the planned 460, i.e. 70.5 percent. 

Cooperative sample 

Selection of cooperatives and enterprises followed the same procedures, but was 

proportionally sampled at Woreda level. The cooperative sample was selected pro-

portionally based on the number of each group as shown in table 5 below. 67 co-

operatives in total were to be interviewed. The actual number of interviewed coop-

eratives obtained was 61, equals 91 percent of the planned sample.  

Cooperative Type Total number  Proportion Sample 

SACCOS 84 27 

MP 57 19 

Irrigation 49 16 

Dairy  5 2 

Seed multiplication 5 2 

Fattening 2 1 

Rice 1 0 

Total 203 67 

 

Enterprises Sample 

At the time of the sampling design, the enterprises for the AgroBIG II intervention 

had not yet been selected. It was assumed that around 160 enterprises would be 

selected for the AgroBIG II intervention, which would imply a sample of 59 suffice 

statistical representation. However, due to missing data for some woredas (North 

Table 4: Lead and follower 

farmers sample allocation 

per woreda 

Table 5: Cooperative sam-

ple 
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Achefer and Bahir Dar Zuria) it was opted to use a sample with an equal number 

of 8 enterprises in each of the 8 woredas, making the total enterprise sample 64.  

The actual enterprises interviewed was 35, thus comprising 53 percent of the 

planned sample. This was due to limited accessibility and availability of the se-

lected enterprise owners due to their busy schedules and in a few cases miscom-

munication between the woreda trade officers and the enterprises. 

Focus Group Discussion sample 

The purpose of the Focus Group Discussion (FGD) sample was to obtain a variety 

of female and male farmers, as well as female and male youth in the woredas 

where AgroBIG II is implemented. Recruitment of focus groups participants was 

purposive based on gender and age. While the purpose of conducting FGDs with 

male and female farmers was to complement the information obtained from the 

farmers’ questionnaire, the aim of recruiting youth to the FGDs was to gather in-

formation and views from youth. Youth is an important target group in AgroBIG 

but it was foreseen that information regarding them would not be sufficiently cap-

tured through the farmers questionnaire as they are often not head of households 

yet they are engaged in various nodes along the value chain through discussions 

with the AgroBIG team, it was agreed that it would be feasible to conduct a total 

of 12 FGDs:  

• 3 with adult female farmers 

• 3 with adult male farmers 

• 3 with female youth 

• 3 with male youth  

The FGD participants were not to be selected from the sample participating in the 

farmers and enterprises questionnaire in order to avoid respondents’ fatigue. How-

ever, they were to be conducted in the same woredas and kebeles. The youth 

group was to be comprised of participants aged between 18-35 years old, which is 

the definition of youth applied in the AgroBIG programme. Young people repre-

senting different livelihoods was strived for, including farmers, traders, running 

shops etc. The desired number of conducted FGDs was obtained, i.e. a total of 12 

FGDs. The number of participants in each group varied between 6 and 10 partici-

pants and they were from four different woredas; Bahir Dar Zuria, North Mecha, 

Fogera and Dera). A total of six kebeles were represented; Wogelsa and Robit in 

Bahir Dar Zuria, Kolela and Engutie in North Mecha, Quhar Mikayel in Fogera and 

Emahenkoro in Dera.  

2.3 Instruments  

Aligned with the sampling described in the previous section, data was collected us-

ing four different instruments:  

1. Questionnaire for Lead farmers and follower farmers 

2. Questionnaire for Enterprises and Cooperative societies 

3. Focus Group Discussion guide for farmers (male and female) 

4. Focus Group Discussion guide for youth (male and female) 

Questionnaire for Lead farmers and follower farmers 

A coded questionnaire was administered to the lead farmers and follower farmers 

(who mainly were heads of the sampled households) in the selected value chains 
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in order to obtain demographic information, livelihood data, production patterns, 

agronomic practices and technologies, post-harvest management, food security, 

environment sustainability awareness and access to finance and other services 

(see annex B). 

Questionnaire for Cooperatives and Enterprises 

A questionnaire with cooperative societies and enterprises was also administered, 

focusing on their role as service providers and their current situation in terms of 

services, their customers, members etc, based on the related indicators (see an-

nex C). 

FGD guides 

As part of the baseline survey, Focus Group Discussions (FGDs) was carried out in 

order to get in-depth, qualitative information that would complement the main 

survey by allowing discussions around some of the themes captured in the ques-

tionnaires administered to heads of households, lead farmers and cooperatives and 

enterprises. As youth is an important target group in the AgroBIG II programme 

and may have different needs and desired from the programme, a different FGD 

guide was used for them. The two FGD guides are found as annex D and E.   

2.4 Fieldwork preparation and data collection 

The preparations for the baseline survey started in May 2018 with the document 

review and instrument design.  

Pre-test, training and pilot 

The AgroBIG team did pre-testing of the instruments and provided feedback to 

the consultancy team. Several rounds of revisions were made for all the four in-

struments, with some interruptions due to limited access to the internet during the 

school examination period in Ethiopia. 

The AgroBIG team recruited 18 enumerators who participated in a fieldwork 

training which took place on 10th of June. The training was facilitated by the Ag-

roBIG team and the consultancy team and included orientation about the AgroBIG 

II programme, the objective of the baseline, the input needed by the enumerators 

and familiarisation with the research instruments. The training included half a day 

of practical testing of the data collection tools among the enumerators themselves 

and a feedback session was held. After the training a total of 10 enumerators were 

selected to be part of the data collection. Before commencement of the actual 

fieldwork, a pilot of the instruments and the methodology was conducted. The 

consultancy team, the AgroBIG team and all enumerators participated in the pilot 

exercise. The pilot was held in Bahir Dar Zuria woreda close to Bahir Dar town, in 

Sebatamit kebele which was not among the kebeles sampled for the actual field-

work in order to avoid sample contamination. The pilot was followed by two days 

of revision of the instruments and fieldwork preparations. The orientation of the 

research assistants who supported on the FGDs was conducted by the FGD con-

sultant. 

Data collection process 

The enumerators travelled to their assigned woredas on the 14th of June to start 

the fieldwork and were divided into two different teams. The duration of the data 
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collection for the lead farmers, followers, cooperatives and enterprises was 13 

days (from the 14th June to 29th June). Each enumerator conducted on average 5 

interviews per day. Each interview lasted between 40 minutes and 1 hour and was 

conducted in Amharic. During the first two weeks, the enumerators collected infor-

mation from the lead farmers and followers. After this, the data collection with 

the enterprises and cooperatives commenced. The NIRAS research team was 

part of the fieldwork rollout in order to oversee the initial process and troubleshoot 

while members from the AgroBIG team were part of, and supervised the entire 

fieldwork process. The AgroBIG team also made sure that the field teams had au-

thorization to do the data collection in the selected woredas and kebeles. The 

fieldwork for the FGDs was a separate process, led by an Amharic speaking FGD 

consultant who with the assistance of one research assistant conducted all 12 

FGDs between the 30th of June and the 7th of July. Each FGD lasted between 1-2 

hours. 

 

 

 

 

 

 

 

 

 

2.5 Data capture, analysis and report writing 

The information, both from the questionnaires and the FGDs, was collected elec-

tronically through tablets, using the Open Data Kit (ODK) software. All instruments 

had been translated to Amharic. ODK has the capacity to collect data offline, which 

is very useful in areas with limited internet connection. ODK can also collect differ-

ent types of data including audio-recorded responses to open-ended records, 

which makes it suitable also for FGDs.  

Data can be uploaded to the Internet at any time connection is established and 

each day, the enumerators uploaded the data to a server. The data from the ques-

tionnaires was checked and analysed by the consultancy team, and cross-checked 

with the administration data by the AgroBIG team in order to detect inconsisten-

cies. The FGDs were recorded and notes were also taken during the FGDs. The 

FGDs were transcribed to Amharic. However, due to resource constraint, it was 

agreed that the FGDs would not be translated to English but that a summary of 

each FGD would be produced. This process was managed by the FGD consultant, 

who also prepared a short report on the main findings. The FGD findings have 

been incorporated into the relevant sections of the baseline survey report.  

An additional source of information was captured during a feedback meeting with 

all the enumerators after the completion of the fieldwork. This is a useful source 

Figure 3: Baseline Timeline 
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for the analysis because it provides first hand reflections from the field. The obser-

vations from this meeting have also been incorporated in the report.  

Data Analysis and report writing 

The quantitative data has been downloaded into excel format and exported to 

Stata for analysis. Before the analysis started, the data set was cleaned and or-

ganised. During the data collection, there were few questions added to the farm-

ers’ questionnaire, there was therefore a need to merge two datasets and thus 

some questions would have slightly less responses than the rest, as these ques-

tions had been added. Both the quantitative and qualitative data analysis has been 

conducted by the consultancy team, with support from the AgroBIG team. The re-

sults section contains a combination of statistics and narrations.  

Validation workshop 

A validation workshop was held in Bahir Dar on the 9th of August. There were a 

total of 74 participants, representing implementing partners through the Woreda 

Technical Committees and the Woreda Steering Committees (represented by re-

gional bureaus in Bahir Dar and at woreda levels - agriculture, cooperatives, 

women and children affairs, trade and market development, finance and economic 

cooperation). Cooperatives, SACCOS, enterprises and farmers were also repre-

sented, as well as implementers of other Value Chain programmes in Amhara re-

gion, e.g. MEDA and SNV. The key purposes of the workshop were:  

• Present the AgroBIG II baseline survey report and validate the findings by the 

participants 

• Utilise the validation workshop as a space for sharpening the analysis through 

questions and comments from the participants 

• Enable strengthening collaboration among the participants over the coming 

years 

• Discuss solutions for particular aspects/target groups/components of AgroBIG 

that may need specific baseline data and monitoring as people enrol. 

Very useful comments and questions were received during the validation work-

shop, with a substantial emphasis on the production indicators in order to make 

sure that such data can be compared with national and regional data, where quan-

tities are commonly provided per hectare (ha), rather than per household, and 

may require additions to the results framework. A general comment was that the 

validation workshop was appreciated, as this type of events has not been common 

practice in other programmes. 

2.6 Limitations of the survey and mitigation 

There are always some limitations in a survey, and mitigation strategies are ap-

plied. Among the challenges during the baseline survey were the following: 

• During the preparation of the baseline survey, the rainy season was almost 

about to start, which provided a limited time window. However, through joint 

effort between the consultants and the AgroBIG team, the instruments were 

completed on time.  
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• Approach had to change from a random household survey as was first planned, 

to a targeted survey as the lead farmers and farmers had already been identi-

fied. This has the advantage that the sample is more representative of the Ag-

roBIG intervention, but may be less representative of the households in general 

in Amhara region. 

• The rainy season means peak season in terms of preparing the farms. There-

fore, some farmers were not available, or had limited time available to partici-

pate in the survey. This was to some extent mitigated through replacement of 

respondents. The actual sample size is slightly smaller than the desired sample 

size, but in a survey like this, there needs to be a balance between theory and 

what is actually possible on the ground, which in turn demands flexibility of the 

team. The AgroBIG team has a pragmatic and innovative approach and are ex-

perienced, which was valuable during the baseline survey (and will be an asset 

throughout the programme).  

• A survey cannot capture everything - this would be a very long survey. How-

ever, complementary sources can be used to complement as well as to triangu-

late data. Also, the AgroBIG team has already collected a lot of data, will con-

tinuously do so and has a very competent team in place to do so. 

• In South Mecha, only one enterprise was interviewed because others in the 

sample were currently not residing in the area. The woreda and woreda 

town/center are newly established and most of the traders are coming from 

North Mecha and other nearest towns during the main marketing days. There-

fore, it was difficult to get an adequate sample for the interview. 

• In Bahir Dar Zuria, it was not possible to get any enterprises due to lack of 

communication between the woreda trade office and enterprises. 

• Cooperative leaders were called to the woreda office to give the baseline inter-

view. Therefore, they were not coming up with the coops records and most of 

the figures were based on their recalling capacity, thus the actual may vary 

from this figure.  

• It was the first time AgroBIG used electronic data collection and it was also the 

first time for few enumerators, which involved a challenge with data entry: If 

the response is supposed to be numerical, it is not possible to analyse the data 

if the entry contains both a number and text, for example 2 litres. The enumer-

ators sometimes put both, which demanded that the data set needed a thor-

ough cleaning exercise before it could be used with confidence. However, in 

general, electronic data collection is preferred, as there is less risk that infor-

mation is lost than with paper questionnaires, and the process is also faster. 

For AgroBIG, this has been a learning process and a lot of lessons have been 

learnt that can be applied next time.  
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3 Demographic profile of the AgroBIG value 

chain actors 

This section focuses on the characteristics of the AgroBIG II target groups, i.e. in-

dividual farmers and farm household members, agricultural cooperatives and asso-

ciations, and private sector value chain actors. It covers respondents’ and house-

hold heads characteristics in terms of age, gender and education attainment, 

housing characteristics, youth, people with disability and livelihood activities. 

Types of cooperatives and enterprises are that are part of AgroBIG II are also cov-

ered in this section. 

3.1 Farmers’ characteristics 

A total of 406 of famers’ households from 8 woredas and 37 kebeles were inter-

viewed through the household questionnaire. Of the total interviews, 82 were con-

ducted with lead farmers and 324 with follower farmers as detailed in table 6. 87 

% of the respondents were household heads, 12 % were spouses of the household 

head and only one percent were children to the household head. Male respondents 

comprised the majority of all farmers interviewed (83 %), constituting 79 % of the 

lead farmers and 84 % of the followers farmers as per breakdown in figure 3. Most 

of the respondents were married (95 %), 3 % were widowed, 1 % divorced or 

separated, and 1 % were single. 

Woreda 
Follower Farmers Lead Farmers 

Total 
Male Female Male Female 

Bahir Dar Zuria 37 3 9 1 50 

Dera 30 0 8 1 39 

Fogera 46 11 9 4 70 

Libokemkem 39 7 8 2 56 

North Achefer 28 11 6 3 48 

North Mecha 29 17 7 4 57 

South Achefer 36 1 13 1 51 

South Mecha 28 1 5 1 35 

TOTAL 273 51 65 17 406 

 

Fogera district had the highest number of follower farmers interviewed (57) while 

South Mecha had the lowest (29). Regarding the lead farmers, South Achefer had 

the highest number of lead farmers (14) while South Mecha had the lowest num-

ber (6), with the remaining woredas ranging between the two. It should be noted 

that the difference between followers per lead farmer is not a representation of the 

AgroBIG implementation but rather a reflection of the availability of the respond-

ents. As mentioned in the methodology chapter, since it was farming season most 

of the farmers were busy with preparations of the farms.  

  

Table 6: Lead farmers and 

follower farmers inter-

viewed, by woreda 
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Figure 4 illustrates age distribution of the respondents in 6 age categories (15-

24, 25-34, 35-44, 45-54, 55-64 and 65-74 years). 15 years has been used as the 

cut-off age because that is the minimum employment age as per International La-

bour Organization (ILO). The target population for AgroBIG are those aged 18 and 

above and only one respondent (male) was below the age of 18. The average age 

of the farmers was 42 years. The majority of the farmers (67 % of the lead farm-

ers and 61 % of the followers) were between 35 to 54 years of age. Few youth 

were lead farmers and followers (21 % lead and 24 % followers). This can be ex-

plained by the sampling design, where the target sample was household heads 

whom majority of them fall in that same range. The number is smaller in the last 

two age categories (55-64 and 65-74) because that tend to be near/retired group 

hence less economically active. 

Education is the one of the key determinants of the socio-economic status of the 

population. Many studies have concluded that there is strong positive correlation 

between educational attainment and productivity of an individual in any sector and 

agriculture is no exception. As shown in the figure 5, a vast majority of the female 

farmers interviewed have no education at all and literacy and formal schooling is 

more common among men across all education levels. Only very few have prepar-

atory level (grade 11-12) and diploma/technical education, therefore they have 

not being included in the graph. 

79%
84% 83%

21%
16% 17%
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40%
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Lead farmer Follower farmer All

Male Female N=406 (female = 68; male = 338)

Figure 3: Lead farmers and 

follower farmers inter-

viewed, by gender  

Figure 4: Household farm-

ers by age category  
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3.2 Household characteristics  

Household is a unit of analysis for AgroBIG II, therefore understanding its charac-

teristics in terms of household composition, headship and housing materials will 

give insights when designing/re-designing implementation and updating pro-

gramme indicators to reflect the reality of the population.  

Table 7 shows household characteristics in detail. Only 15 percent of the farmers’ 

households surveyed are female headed. The average household size is 6.1 per-

sons which is slightly higher than average household size reported in the Ethiopia 

Socio-Economic Survey 2015/20163, where the average household size for Amhara 

region is 4.2. However, most of the households (64%) have more than 5 persons. 

It is also worth noting that among the surveyed none of the households had a sin-

gle person. Male household members comprise a slightly larger portion of the 

household membership with 53 % of total members from the survey households. 

In terms of age distribution in the household, children and youth occupy higher 

proportion at 53 % and 50 % respectively. 

Characteristic Frequency Percentage 

Household headship 

Male 347 85% 

Female 59 15% 

Total 406 100% 

Number of members per household 

1 0 0% 

2 12 3% 

3 29 7% 

4 39 10% 

5 65 16% 

                                                 

3 Ethiopia Socio-Economic Survey 2015/2016. and Living Standards Measurement Study 
(Central Statistical Agency and LSMS, World Bank, 2017 
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Figure 5: Education level of 

farmers by gender  

Table 7: Household charac-

teristics 
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6 88 22% 

7 85 21% 

8 56 14% 

9+ 30 7% 

Total 404 100% 

Mean household size 6.1 

Gender distribution 

Male 1292 53% 

Female 1135 47% 

Total 2427 100% 

Age distribution 

Children (0-17 years) 1333 54% 

Adults (36-64 year) 369 15% 

Youth (18-35 years) 743 30% 

Elderly people (above 64) 16 1% 

Total number of members 2461 100% 

Households with people with disability 

HH with PWD 40 10% 

 

People with disability (PWD) is a target group in AgroBIG but it is not an easy 

group to reach. During the design of the farmers’ questionnaire, it was assumed 

that it would be sensitive for the farmers to reveal information about disability. 

The interview therefore did not cover aspects related to PWD at length but cap-

tured the theme to some extent.  

Almost 10% of the farmers interviewed have people with disability in their house-

hold, most of them being handicapped (45 %), followed by mentally impaired peo-

ple (30 %) and blind people (18 %). Other forms of disability reported were hear-

ing impairment and Yezhone besheta. However, the questionnaire did not capture 

information we the gender distribution and their engagement in agricultural activi-

ties.  

According to the Ethiopia Socio-Economic Survey 2015/2016, disability becomes 

more common with age. In the youngest age group (up to 17 years), it is rare 

with disability and for the age group 18-50, it is below 5 percent. However, for 

people aged 51+, it is rather common with disability, varying between 6 to above 

30 percent in Amhara region. The most common disability is seeing, followed by 

hearing, walking, remembering/communication, self-care and communicating/un-

derstanding. The highest percentage of disability in Amhara region is for women 

aged 51+ with 33.6 percent having seeing problems. For men it is 25.1 percent 

(LSMS, Central Statistical Agency & World Bank, 2017).  

In the FGDs, it was expressed that some PWD have agricultural tasks and that 

there is no problem for a person with hearing disability to work on the farm. Other 

PWD work in kiosks and traditional weavery and it was also mentioned that some 

PWD go to school. From the field observations, respondents were directly respond-

ing to questions associated with disability issues, with some expectation of imme-

diate/direct supports from the programme for PWD members.  
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Housing materials can be used as one of the proxy indicators for socio-economic 

status of the household. During survey respondents were asked question on wall, 

roof and floor building materials, toilet facility and fuel for cooking. The results 

show that 100 percent of the surveyed households (n=403), their houses are built 

of pole and mud walls with earth/clay/dung floor and 99.5 percent of them uses 

iron sheets for roofing. Question on toilet facilities was answered by 320 respond-

ents only (78% of the total interviews) and out of them 80 percent reported to use 

the facility. The common type of toilet is pit latrine whether with or without slab 

(62% and 18% respectively). Firewood has been reported as the main source of 

fuel for cooking (87%) followed by crop residue and animal dung (12%). None of 

them has reported to use biogas, electricity or other private sources of fuel. Table 

8 shows detailed breakdown of the results.  

Characteristic Frequency Percentage 

Wall building materials 

Poles and mud 403 100% 

Hollow bricks 0 0% 

Stones, cement bricks, or timber 0 0% 

Total 403 100% 

Floor building materials 

Earth/clay, dung 403 100% 

Cement 0 0% 

Ceramic tiles 0 0% 

Total 403 100% 

Roof building materials 

Grass/leaves/thatched roof, bamboo 2 0.5% 

Iron sheets 401 99.5% 

Total 403 100% 

Toilet facilities 

Pit latrine with slab 199 62% 

Pit latrine without slab 59 18% 

Bush or field 62 19% 

Total 320 100% 

Fuel for cooking 

Firewood 351 87% 

Crop residues and animal dung 47 12% 

Charcoal 5 1% 

Biogas 0 0% 

Electricity 0 0% 

Generator or private source 0 0% 

Total 403 100% 

 

 

 

Table 8: Housing materials 
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Household asset ownership  

Asset ownership is also among predominant proxy indices of wealth and economic 

well-being because income generated from them can be counted as property in-

come. In this study, two types were considered; household assets and farm assets 

because the former measures the general household wealth while the later can be 

used to determine net worth of the farm household in agricultural investment. As 

illustrated in figure 6 bed is the most owned asset (77%) followed by radio (57%) 

and mobile phones (55%). Meanwhile very few people reported to own means of 

transport as part of their assets as can be seen in the lower bands. Moreover, 

types of assets owned varies across the region. Respondents from Bahir Dar Zuria 

and North Mecha own most of the assets in question including the least mentioned 

(annex F) such as cars, television, bicycles and stove.  

 

 

 

 

 

 

 

 

 

 

 

 

Figure 6: Assets owned by 

households 
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Farm assets are important for improved practices. From the 403 responses, 

plough and conventional farm implements and oxen are regarded as the main 

farm assets while two-wheel tractor, planters and threshers are the least owned 

assets. Male headed households have more farm assets compared to female 

headed households, except for few assets such as cart, sheep and goats (Figure 

7). Changes in assets can be measured over the lifespan of the programme. 

Household livelihood  

Figure 8 below illustrates the farmers’ two main sources of income; agribusiness 

and off-farm activities. In regards to agribusiness, selling of produce (90%) from 

the household has been reported as the main source of income. Another source of 

income is off-farm activities which include selling of charcoal and firewood (26%) 

and provision of casual labour (14%). This means that a common scenario for a 

household which makes most of their income from selling their own agricultural 

produce also gets complementary income from e.g. charcoal production is that a 

farming household which gets most of the income. 

 

 

 

 

 

 

 

Figure 7: Distribution of 

farm assets by gender 
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Agricultural inputs and assets is reported to be the main expense followed by food, 

school related expenses. When broken down into details, agricultural inputs and 

assets was mentioned as the first main expense in the first rank (81%) while on 

the second rank there is food (34% and school related expenses (27%). 

 

 

Profile of the Youth in the FGDs 

Male and female farmers participated in the FGDs, and they have the same char-

acteristics as already has been described in the larger sample though the farmers’ 

questionnaire. In addition to the 6 FGDs with farmers, 6 FGDs were conducted 
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with female and male youth, with the following profile: The female youth were be-

tween 18 and 36 and the male youth were between 19 and 35 years. The educa-

tion level among the young women varied between no education to diploma and 

one female respondent had a bachelor degree. Among the young men, the educa-

tional level was similar to the young women, varying from being illiterate to di-

ploma. There was a variation of livelihoods represented both among the young 

men and the young women. In the young women’s groups there were those en-

gaged in farming, fattening, day labour, selling of beer and fast food and one 

young women mentioned that she was unemployed. The livelihoods of the young 

men were slightly different compared to the young women, with farming, horticul-

ture, and fattening, fishing and agricultural trade being represented. One young 

man a chat producer and one was running a pool house business. 

3.3 Profile of the Cooperatives and Enterprises 

In addition to farmers’ households, important target groups in AgroBIG II are co-

operatives and enterprises, and private sector value chain actors. As mentioned in 

the methodology section, a representative sample of the cooperatives and enter-

prises was therefore selected, among whom 61 and 35 respectively were available 

to participate in the baseline survey. The baseline survey complements the base-

line information and figures that the AgroBIG programme already has collected 

from these two value chain actors. AgroBIG has data from all the cooperatives on 

the capital, sales volume/value, membership and other figures based on the re-

sults framework. Data from supported cooperatives will be taken on a rolling basis. 

As much as possible, the AgroBIG data has been disaggregated by gender, age 

and PWD.  

Woreda Cooperatives Enterprises 

Bahir Dar Zuria 9 0 

Dera 5 8 

Fogera 10 6 

Libokemkem 10 7 

North Achefer 6 7 

North Mecha 8 3 

South Achefer 5 3 

South Mecha 8 1 

Total 61 35 

 

Out of the 61 cooperatives available for the baseline survey, 41 percent were Sav-

ings and Credit Cooperative Organisation (SACCOs), followed by Multipurpose 

(34%) and Irrigation (18%), as shown in figure 10 below. Only a few percent fo-

cused on seed multiplication and fattening (2% respectively).  

 

 

 

 

 

 

 

Table 9: Distribution of co-
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This can be compared with the data which the AgroBIG programme has collected 

from all the targeted cooperatives. There are 203 cooperatives in total included so 

far in the AgroBIG II programme 

For the 35 enterprises that were reached during the baseline survey, the profile in 

terms of services is displayed in table 10 below. The most common services of-

fered are purchase of farmers’ crops and other produce, followed by transport ser-

vices, loans and agricultural services. Very few deal with training and business de-

velopment services. 

Service Percentage 

Purchasing farmers’ crops, other produce 58% 

Transport services 35% 

Loans 29% 

Agricultural services (such as milling, parboiling, threshing, 
spraying, counselling on production methods) 26% 

Storage of crops 21% 

Acting as wholesaler (supplying mainly to retailers, processors, 
other wholesalers) 18% 

Provision of agricultural inputs (fertilizers, pesticides) and/or 

tools 18% 

Acting as retailer (supplying mainly to private consumers) 6% 

Business development services, such as business planning, ac-
counting, administration, HR management) 3% 

Training 3% 
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4 Agricultural value chains in AgroBIG II 

This chapter deals with the eight value chains in focus in AgroBIG II, i.e. maize, 

rice, onion, potato, tomato, milk, shoat and poultry. For each value chain, the 

baseline data on value and volume is captured, and for the crops, the baseline 

data for productivity per hectare is also included. There is also information on 

post-harvest management, agronomic practices and use of new/improved prac-

tices and technologies, value addition practices, marketing and extension services.  

 

The baseline survey results show that maize is the main crop among the farmers 

participating in the baseline survey, produced by 94 %, followed by potato (51%) 

and onion (42%), while onion and potato seeds are the least grown crops (Figure 

11). However, crop dominance varies across gender and districts (woredas). 

Woreda level analysis shows that Fogera district is leading in irrigated crops such 

as onions, rice and tomatoes while potatoes are mostly grown in South Achefer 

and Libo Kemkem. The rest of the crops are evenly distributed across the region. 

The difference between male and female farmers who responded is small, with al-

most all crops cultivated by slightly more men than women. Only for cultivation of 

onion bulb and avocado, slightly more women than men are involved. Although 

avocado is not among the value chains in focus in AgroBIG II, it has become a pri-

oritised crop in Ethiopia and for this reason, AgroBIG wanted to know how com-

mon it is to engage in the avocado VC in the target group for AgroBIG II. 

In addition to crops, AgroBIG II also considers supporting some animal value 

chains including dairy, poultry, goats and sheep. As shown in figure 12, more 

farmers are engaged in poultry and dairy production than goat or sheep fattening. 

The poultry value chain is the most common (eggs and chicken for meat) while 

goat fattening is the least common. In all animal related value chains, more men 

report to be involved than women. 
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Value Chain Analysis Among Cooperatives 

36 out of 61 cooperatives deal with various value chains as shown in figure 13 (the 

remaining 25 cooperatives are SACCOs). Maize is the most common crop for coop-

eratives to be engaged in, followed by potato tubers and rice. The pattern is thus 

similar to that of individual farmers engagement in crop value chains. 

 

 

 

4.1 Volume and value of production of the Value Chains 

The volume and value of production per value chain are indicators in the results 

framework. To get the correct figures from the farmers is not a simple question 

and answer exercise and the enumerators were therefore trained in how to facili-

tate such calculation.  

The volume and value of maize production was calculated covering harvest in the 

past 12 months period.  
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The enumerators assisted the farmers to calculate the average price per quintal4 

by asking the farmers about the volume of their last harvest for each value chain, 

and the prices at which they were sold during different times of the year. Based on 

this it was possible to come up with the estimated figure for the year. 

4.1.1 Maize value chain  

Maize is produced by 95 percent of the participating households. As shown in the 

table 11 below, not all farmers had sold maize during the past 12 months. How-

ever, this does not mean that the maize not sold lacks value. The total value of 

production therefore includes the total average volume produced and the total av-

erage price. Volume in Ethiopia is typically mentioned in quintal (1 quintal = 100 

kg). 

No. of Maize producers in total 389 

No. of Maize producers who sold 266 

Average volume (Quintal/HH/harvest) 19 

Median volume (Quintal/HH/harvest) 17 

Average volume sold (Quintal/HH/harvest) 10 

Average price (ETB/Quintal) 594 Range (175 -7500) 

Median price (ETB/Quintal) 600 

Average value of production per HH (ETB/HH/har-
vest) 

19*594 = 11,286 ETB 

 

Production summary: Table 12 contains a breakdown of the area under cultiva-

tion per woreda. South Achefer and North Mecha have the largest areas under 

maize cultivation 19% and 18% of the total area respectively while Libokemkem 

has the smallest area, despite having relatively large number of respondents. The 

total area under maize cultivation is 151.4 ha yielding an average of 48.7 Qt/ha, 

this constitutes an increase in average yield from 35.08 Qt/ha in 2014 according to 

the Central Statistical Agency Agricultural Sample Survey 2015/16 in Amhara re-

gion. On average one household produces 19 quintals per harvest which consti-

tutes an increase from 17.8 quintals in Amhara region reported by the Ethiopia So-

cial Economic Survey 2015/16 in region. Out of 389 farmers’ households 266 

(68.5%) sell their maize harvest at an average price of 594 ETB per quintal. This 

indicate that not only maize is the food crop, it is also a good source of income to 

majority of the families. Maize cultivation area per HH varies from 0.02 ha to 2 ha.  

 

Woreda Re-
spond-
ents 

Volume 
(Quin-
tal) 

Average 
area per 
farmer 
(ha) 

Yield 
per 
ha 

price 
(ETB) 

Value 
(ETB) 

Bahir Dar Zuria 46 17.5 0.39 45.2 587  10,267  

Dera 38 18.2 0.34 54.0 576  10,490  

Fogera 62 8.2 0.22 36.7 529  4,355  

Libokemkem 53 7.5 0.20 37.3 617  4,647  

                                                 

4 One quintal is 100 kg 

Table 11: Volume and value 

of Maize production  

Table 12: Area under maize 

cultivation 
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North Achefer 48 24.3 0.47 51.2 528  12,815  

North Mecha 55 25.7 0.50 51.1 738  18,944  

South Achefer 49 30.4 0.59 51.5 573  17,386  

South Mecha 35 26.7 0.48 55.3 564  15,095  

Total 386                            19 0.4 48.7  594 11,286 

 

Agronomic practices: Due to the economic importance of the crop, farmers have 

awareness on some issues for various best agronomic practices such as use of im-

proved seeds, fertilizers and manure. 85 percent of maize farmers use improved 

maize, a national average was 31 percent in 2014 reported by Ethiopian Social 

Economic Survey 2015/16. 95.3% uses chemical fertilizers such as DAP, Urea and 

NPS. However, there are indicating gaps (like application of organic fertilizer is rel-

atively low) for more interventions too. 

Postharvest management practices: Storage is used as one of the value addi-

tion but can be postharvest management technique. 360 out of 368 respondents 

(98%) store their maize after harvest. They mostly store at home (49%) and in 

traditional storage such as gotera (51%). None of the maize farmers responded 

that they rent storage or utilise storage through cooperatives. Storage has proved 

to be an important post-harvest management technique. 64 percent of the re-

spondents reported no losses while 19 percent reported losses between 1-5%.  

Average post-harvest loss stands at 4% of all harvest for maize production. 

Process and marketing: Maize is regarded as both food and cash crop. Farmers 

have various market outlets for the products such as primary woreda markets, vil-

lage markets and collection centres. A good number also choose to sell at primary 

woreda market and illustrated in figure 14. 

 

In terms of customers, farmers mainly sold their maize harvest to wholesalers 

(37%), retailers (29%) and consumers in the markets (24%). 

In order to add value to their produce, majority of farmers reported storage (53%) 

and sorting (41%) as the main value addition practices for maize (figure 15).  

 

 

Figure 14: Main selling 

points for maize 
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4.1.2 Rice value chain  

Production summary: Rice is produced mainly in the three woredas of Amhara 

region (Fogera, Libokemkem Bahir DarZuria and Dera) not common in other 

woredas of the region as shown in the table below.   

 

Woreda Volume 
(paddy/quin-
tal) 

Area 
per 
HH 
(ha) 

Yield 
(paddy/Quin-
tal/ ha) 

Price  
(milled) 
(ETB/quin-
tal/HH) 

Value of 
milled 
rice 
(ETB)/HH 
70% of 
the 
paddy 

rice 

Paddy Rice 

Bahir Dar 
Zuria 

3.8 0.19 20.44 1,100  2,952  

Dera 30.9 0.54 57.50 1,309  28,314 

Fogera 30.7 0.50 61.85 1,253  26,925  

Libokemkem 23.5 0.40 59.38 1,311  21,555  

Average 28  0.46 60.87 1,267 24,833 

Rice Seed 

Bahir Dar 
Zuria 

5 0.21 21.6 2,000  9,000  

Dera 4 0.47 8.5 1,400  5,600  

Fogera 5 0.20 26.7 1,040  5,576  

Libokemkem 16 0.19 83.6 3,400  53,267  

Average 6.8 0.24 28.02 1,415        9,622 

 

 

Rice production involves two products; paddy rice and rice seeds. 128 and 35 re-

spondents reported to produce paddy rice and rice seeds respectively but less 

number gave their production details. Most commonly, paddy rice is harvested 
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once per year as reported by all the respondents while 83% of the rice seed pro-

ducers harvest once. 

Among the farmer households who responded, they used a total of 58.9 ha for rice 

production at an average of 0.5 ha per household. The minimum land used was 

0.03 ha and maximum was 1.8 ha. The AgroBIG baseline survey report of 2015/16 

shows that yield per ha obtained in both Mecha and Fogera in 2014 was 28.02 

quintal. 

The average value of rice in Fogera is 26,925 ETB/HH, while in the the AgroBIG 

baseline report of 2015 the value was 18,278 ETB/HH.  

Dera has the highest value of milled rice per household (136,398 ETB/HH) in all 

Woreda per household which is due to a high average price (more than 5 times 

that in other woredas).  In terms of seed production, Libokemkem is leading with 

an average value of 53,267 ETB/HH which is also facilitated by high price.  

The average yield in the last production season was 60.87 quintal/ha, which 

equals 28 quintal/HH. 45% (12.60 quintal) of the harvested rice were sold at an 

average price of 1,275 ETB/quintal with the lowest and highest prices indicated in 

table 13. 

Rice seed production is practiced by very few farmers (35) and with a production 

area of on average 0.24 ha per household. The average rice seed production per 

household is 6.8 quintals5. The price for rice seed is slightly higher than the price 

for milled rice ranging from 600-2000 ETB/quintal.  

No. of paddy rice producers in total 125 

No. of paddy rice producers who sold 114 

No. of rice seed producers 35 

Average volume of paddy rice (Quintal/HH/harvest) 28 

Median volume of paddy rice (Quintal/HH/ harvest) 25 

Average volume of rice seed (Quintal/HH/ harvest) 6.8 

Average price of milled rice (ETB/Quintal) 1,275 (range 400-2800) 

Median price of milled rice (ETB/Quintal) 1200 

Average price of rice seed (ETB/Quintal) 1,415 (range 600-2000) 

Average value of milled rice6 (ETB/Quintal/HH) 1,275*19.6=24,990 

Average value of rice seed (ETB/Quintal/HH) 1,415*6.8= 9,622 

 

Agronomic practices: Most of the farmers grow old varieties of rice seeds, only 

32 of the 128 reported to use improved seeds. Some of the main reason for the 

lower usage of improved seeds include unavailability of improved seeds (85%), 

they cannot afford it (9%) and lack of knowledge on how to use them (5%).  

Postharvest management practices: Rice storage for milling is a common prac-

tice to most farmers as confirmed by 97% of the 118 responses. Nevertheless, the 

                                                 

5 It should be noted that the figure is based on very few respondents (26 responses). 

6 It should be noted that the figure is based on volume of paddy rice and price of milled rice 

Table 14: Rice production 

value summary 
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situation is different for rice seeds because it is only 40% of the respondents 

(n=100) who store the harvest. This can partly be associated by the demand of 

the product itself, as they are produced as a raw material/input for another prod-

uct (paddy rice). 40 percent of the farmers could store their harvests for more 

than two months (table 14). Farmers mostly store their produce at home or in 

their traditional facilities such as gotera. It appears that postharvest losses are not 

so common in rice. When farmers were asked to narrate the losses after harvest, 

86% of the 111 responses reported no losses (figure 17). Among those who do 

encounter post-harvest losses, most losses were between 10% and 20%. 

 

 

Time of selling  Responses Percentage  

Immediately after harvest 16 14% 

One month after harvest 25 22% 

Two months after harvest 27 24% 

More than two months after harvest 45 40% 

Total 113 100% 

 

Processing and Marketing of Rice: The results shows that rice is a cash crop as 

90% of the farmers sell their harvests. Farmers tend to sell their rice products in 

the primary woreda market (60%) and sometimes on the village markets (29%). 

Selling at the farm-gate or collection is not a very common practice. Of the 26 rice 

seed farmers who responded, 46% do not sell their harvest while 35% and 19% 

sell at the Woreda primary markets and village markets respectively. 
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The value addition practices differ between paddy rice and rice seeds as indicated 

in figure 19. For rice, value is added mostly through storage (74%). Sorting is a 

shared practice for both, while packaging is not practiced at all.  

 

Generally, famers are satisfied with the volume of their rice yield but not the price. 

75% showed satisfaction at different levels and 25% are not satisfied at all while 

only 27% of the respondents expressed their satisfaction on the price.  

4.1.3 Onion Value chain  

Production summary: As illustrated in the beginning of this chapter, onion is a 

common crop among the AgroBIG farmers. 42% mentioned that they farm onion 

bulb and 3% responded that they farm onion seeds. The crop is mostly grown in 

Fogera, Libokemkem and Dera districts. Total area under onion bulb production is 

24.7 ha reported by 172 respondents which equals 0.14 ha per household. The re-

sults also show that the surveyed households produce 175.7 quintal per year 

equivalent to 24.6 quintal/household. For the same crop, 116.8 quintal per year 

was reported by the Central Statistical Agency Agricultural Sample Survey 

2015/16 in Amhara region. The average value of Onion in Fogera in the current 

baseline has increased to 16,087 ETB/HH compared to 14,358 ETB/HH in the Ag-

roBIG phase I baseline of 2015. Table 15 shows the area, yield per ha, price and 

volume of onion production in each woreda.   
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Woreda Volume 
(quin-
tal) 

Area per 
HH (ha) 

Yield 
(Quintal/ 
ha) 

Price  
(ETB/q
uintal) 

Value 
(ETB) 

Onion bulb 

Bahir Dar Zuria 40.9 0.28 144.0 485  19,837  

Dera 56.5 0.23 247.4 407  23,016  

Fogera 32.9 0.16 207.3 489  16,087  

Libokemkem 17.5 0.14 123.2 763  13,339  

North Achefer 4.1 0.07 57.7 700  2,865  

North Mecha 22.2 0.10 212.3 436  9,703  

South Achefer 6.0 0.08 78.8 680  4,080  

South Mecha 3.7 0.08 48.1 517  1,894  

Average 24.6                  0.14   175.7 536 13,186 

Onion seed 

Bahir Dar Zuria      - 0.36 0.0 -           - 

Dera 25.7 0.28 91.4 473 12,165  

Fogera 2.5 0.23 10.7 509 1,272  

Libokemkem  0.01 - 725 -  

North Mecha 0.1 0.13 0.8 450 45  

South Achefer - 0.13 0.0 667 -  

South Mecha 0.2 0.13 1.2 1,068 160  

Average 12             0.2 60 611 7,332 

 

The households in average produce 24.6 quintal of onion bulb per year and 12 

quintal of onion seeds. The average price for a quintal of onion bulb and seeds are 

536 ETB and 611 ETB respectively. As a larger quantity of onion bulb is sold than 

onion seeds, this means that the income for onion bulb is larger, although the 

price of onion seed is higher.  

Onion bulb production 

No. of onion bulb producers in total 172 

No. of onion bulb producers who sold 156 

Average volume of onion bulb (Quintal/HH/season) 24.6 

Median volume of onion bulb (Quintal/HH/season) 12 

Average price of onion bulb (ETB/Quintal) 536 (Range 150-
1200) 

Median price of onion bulb (ETB/Quintal) 500 

Total value of onion bulb per HH (ETB/HH) 24.6*536 = 
13,186 ETB 

Onion seed production 

No. of onion seed producers in total 7 

No. of onion seed producers who sold 5 

Table 16: Onion cultivation 

per Woreda 

Table 17: Onion value chain 

summary 
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Average volume of onion seed produced (Quintal/HH/sea-
son) 

12 

Medium volume of onion seed produced (Quintal/HH/sea-
son) 

2 

Average price of onion seed (ETB/Quintal) 611 (Range 300-
1735) 

Median price of onion seed (ETB/Quintal) 500 

Average value of onion seed per HH (ETB/HH) 12*611 =  
7,332 ETB 

 

Agronomic practices: Out of 175 respondents, 50 % confirmed the availability of 

improved seeds. Among the respondents who reported improved seeds to be avail-

able, 95 % also reported to use them.  

Use of fertilizers is very diverse. Chemical fertilizer is used more commonly than 

manure or compost. On average, farmers use 298 kg/ha for chemical fertilizers, 

(Urea, DAP and NPS), 14% of ha for manure and 40% of ha for compost7. 

Postharvest management practices: 75 % of the surveyed onion producers re-

ported to sell their produce immediately after harvest. Therefore, majority of them 

do not store. For those who store their harvest, they mostly use traditional storing 

methods such as gotera (figure 20).  

30 % of farmers (53 out of 175) reported postharvest losses. The average loss 

was 13 % of the total harvest but some farmers reported losses up to 40 % of the 

total harvest.  

 

Processing and Marketing of Onion: There are three main selling points for on-

ions; primary woreda market, farm gate and village market (figure 21). Their main 

customers are private traders (both retailers and wholesalers). Just like in other 

crops, value addition is still limited to sorting and storage. Very few practice grading 

and packaging.  

 

                                                 

7 Chemical fertilizers were measured in kg/ha while manure and composed were measure in 
% of the ha 
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4.1.4 Potato value chain  

Potato is an even more common value chain among the AgroBIG farmers than 

onion. 51% of the respondents mentioned that they farm potato ware and 6% re-

sponded that they farm potato seeds. 80 % (164 out of 205 respondents) of the 

potato ware farmers sell their produce (table 17). The households on average pro-

duce 14 quintals of potato ware per year and 8 quintals of potato seeds. The aver-

age price of potato ware and seed is 367 and 371 ETB/quintal respectively. In the 

AgroBIG baseline report of 2015, the average volume of potato ware was 11.25 

quintal/HH and price of potato seed  was 2,676 ETB/quintal in Fogera and Mecha. 

The baseline covered only two woreda ( Mecha and Fogera).  

 

Potato ware production 

No. of potato ware producers in total 205 

No. of potato ware producers who sold 164 

Average volume of potato ware (Quintal/HH/harvest) 14 

Median volume of potato ware (Quintal/HH/harvest) 8 

Average volume of potato ware sold (Quintal/HH/har-
vest) 

13 

Median volume of potato ware sold (Quintal/HH/har-
vest) 

7 

Average price of potato ware (ETB/Quintal) 361 (Range 100-1200) 

Median price of potato ware (ETB/Quintal) 325 

Total value of potato ware per HH (ETB/HH/harvest) 14*361 = 5,054 ETB 

Potato seed production 

No. of potato seed producers in total 15 

Average volume of potato seed (Quintal/HH/ harvest) 8 

Median volume of potato seed (Quintal/HH/ harvest) 5 

Mean price of potato seed (ETB/Quintal) 371 (Range 115-700) 

Median price of potato seed (ETB/Quintal) 350 

Total value of potato seed per HH (ETB/HH/ harvest) 8*371 = 2,968 ETB 
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Figure 20: Main selling 

points for onions 

Table 18: Potato production 

summary  
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4.1.5 Tomato value chain 

One third of the farmers interviewed are engaged in the tomato value chain. As 

for the other crops, most farmers (94%) report that they sell tomatoes, as shown 

in table 18. The households on average produce 13.5 quintals of tomatoes per 

year. The average value of tomato is 428 ETB/quintal.   

Tomato production 

Number of tomato producers in total 132 

Number of tomato producers who sold 124 

Average production volume (Quintal/HH/harvest) 13.5 

Median production volume (Quintal/HH/ harvest) 9.5 

Average production volume sold (Quintal/HH/ har-
vest) 

12 

Median production volume sold (Quintal/HH/ harvest) 7.5 

Average price (ETB/Quintal) 428 

Median price (ETB/Quintal) 310 

Total value of Tomato per HH (ETB/HH/ harvest) 13.5*428 = 5,778 ETB 

 

 

 
About Potato and Tomato VCs 

While an in-depth analysis was made for the maize, rice and onion, the 
analysis for the other crops limited to the baseline information needed. It 
should however be noted, that the data set allows in-depth analysis also for 
these, as a similar set of questions was asked for each value chain. There-

fore, this could be done on a needs basis. 

 

4.1.6 Livestock and Poultry value chain 

In animal production, AgroBIG focuses on poultry, shoat (sheep and goat fatten-

ing) and milk. The most common is the poultry VC, i.e. to keep chicken for meat 

and eggs. This is followed by the milk/dairy VC and least common is the shoat 

(sheep and goat fattening) with very few rearing goats. 

As shown in the summary table 19 for poultry, we learn e.g. that the average 

number of chicken and eggs per household is 26 and 1,056 respectively per year, 

and that the average price per chicken when the farmers sell is 145 ETB and the 

value per egg (when sold) is 2.6 ETB. 

Chicken production 

No. of chicken producers 345 

Average number of chicken/HH/year 26 

Median number of chicken/HH/year 20 

Average price of chicken (ETB/head) 145 Range  

Median price of chicken (ETB/head) 130 

Total value of chicken per HH (ETB/HH/year) 145*26 = 3,770 ETB 

Table 19: Tomato value 

chain summary  

Table 20: Poultry produc-

tion summary  
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Egg production 

No. of egg producers 321 

Average number of eggs/HH/year 1056 

Median number of eggs/HH/year 300 

Average price of egg (ETB/egg) 2.6 Range (1.5-4) 

Median price of egg (ETB/egg) 2.5 

Total value of eggs per HH (ETB/HH/year) 2.6*1056 = 2,745.6 ETB 

 

4.1.7 Shoat value chain 

For shoat, more than 90% of the sampled farmers who keep either sheep or goat 

had sold or consumed sheep during the last year and 86% had sold goats. Using 

the median value, the price for sheep is slightly higher than for goats.   

Sheep production 

No. of sheep producers 186 

No. of sheep producers who sold 168 

Average number of sheep/HH/year 9 Range (2-50) 

Median number of sheep/HH/year 7 

Average number of sheep sold/consumed /HH/year 5 

Median number of sheep sold/consumed /HH/year 4 

Average price of sheep (ETB/head) 1,325 Range (400-
2700) 

Median price of sheep (ETB/head) 1200 

Total value of sheep per HH (ETB/HH/year) 9*1325 = 11,925 ETB 

Goat production 

No. of goat producers 28 

No. of goat producers who sold or consumed 24 

Average number of goat/HH/year 11 Range (3-25) 

Median number of goat/HH/year 9 

Average number of goats consumed/sold /HH/year 4 

Median number of goats consumed/sold /HH/year 4 

Average price of goats (ETB/head) 989 Range (300-2000) 

Median price of goats (ETB/head) 900 

Total value of goats per HH (ETB/HH/year) 989*11 = 10,879 ETB 

 

 

4.1.8 Milk value chain 

Out of the interviewed dairy farmers, each household sold on average 522 litres 

per year, to a value of 9 ETB per litre at lowest and 11 ETB per littre at highest 

price. It appears that a significant number of the dairy farmers do not sell their 

Table 21: Shoat production 

summary  
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milk but use it for household consumption. Only 28% reported to have sold milk 

during the past 12 months. 

Milk production 

No. of Milk producers in total 272 

No. of Milk producers who sold 75 

Average production volume (litres/HH/year) 522 Range (1-5,400) 

Median production volume (litres/HH/year) 360 

Average price (ETB/litre) 10 Range( 1-21) 

Average value of milk (ETB/HH/year) 522*10 = 5,220 ETB 

Yield in litres/cow/year) 326  

 

 

4.2 Land size, productivity and access to land 

Land size and productivity per hectare and per woreda 

The total reported area under cultivation in the last calendar year was 492.7 ha. 

The area ranges from 0.9 to 3.7 ha per farmer with an average of 1.6 ha per 

farmer (table 22) which is higher than 1.07 ha per household in Amhara region re-

ported in the Ethiopian Social Economic Survey of 2015/2016. North Achefer has 

the largest area under cultivation (100.2 ha) with the highest average area per 

farmer (2.1 ha/farmer).  

 

Woreda 
Re-
spond-
ents 

Total 
Area un-
der culti-
va-
tion(Ha) 

Average 
area per 
farmer 
(Ha) 

Propor-
tion of 
the total 
area  

Bahir Dar 

Zuria 50 63.8 1.3 13% 

Dera 39 45.5 1.2 9% 

Fogera 70 64.1 3.7 13% 

Libokemkem 56 59.4 1.1 12% 

North Achefer 48 100.2 2.1 20% 

North Mecha 57 54.0  0.9 11% 

South Achefer 51 70.8 1.4 14% 

South Mecha 35 34.9 1.0 7% 

Total 406 492.7 1.6 100% 

 

 

 

Table 22: Milk production 

summary  

Table 23: Area under culti-

vation by woreda 
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Access to land and ownership 

Farmers participating to Baseline Survey were asked: “Does your household have 

user right to any agricultural land?” 97% reported to have user rights to agricul-

tural land. When divided by gender, 97 % of men and 98 % of women reported to 

have access to agricultural land (figure 22). Fogera has lowest reported land user 

rights. 

 

 

Regarding cultivation of land apart from what they own, 65% responded that they 

do this, e.g. by sharecropping (68%) or by renting (32%). 

  

Figure 21: Households’ user 

right to agricultural land  
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5 Adoption of new and improved practices 

One of the key output indicators in AgroBIG II results framework is the adoption 

rate of new/improved practices. In this section, the key technologies and practices 

are presented and the uptake of those among the target beneficiaries. A trend 

which shows an increase in uptake is something which AgroBIG II wants to 

achieve. The baseline figures will be useful to gage the trend as the programme 

continues.  

This section presents assets value addition along the agricultural value chains in 

focus for AgroBIG II. It looks at both new and improved practices during produc-

tion, and during post production among farmers. It also looks at new/improved 

practices cooperatives and enterprises, including practices such as technology 

used for record keeping, payments etc. New and improved practices among the 

target beneficiaries, disaggregated by gender and PWD is an indicator in the Agro-

BIG results framework.  

5.1 Value addition in the AgroBIG VCs crops 

In addition to improved seeds, there are also other technologies and practices that 

farmers apply to add value. Table 24 provides an overview of the uptake of im-

proved seeds, irrigation, fertilizers, storing, sorting, washing, packaging, grading, 

para-boiling and cooling in the maize, rice and onion VCs, while table 25 shows the 

tomato and potato VCs. Some observations are that the use of manure and com-

post is relatively low compared to other fertilisers, and that sorting is quite com-

mon while packaging is not common at all.  

Percentage of farm-
ers who apply: 

Maize (N=384) Rice (N= 126) Onion (N=156) 

Male Fe-
male 

Total 
Male Fe-

male 
Total Male Fe-

male 
Total 

Improved seeds 85% 91% 85% 30% 7% 27% 56% 78% 60% 

Fertiliser (DAP, Urea, 
NPS) 

95% 96% 95% 96% 74% 93% 83% 81% 83% 

Fertiliser (Manure) 38% 23% 36% 15% 11% 14% 15% 4% 14% 

Fertiliser (Compost) 36% 47% 37% 13% 21% 14% 23% 27% 24% 

Storing 50% 69% 53% 73% 93% 76% 21% 44% 24% 

Sorting 34% 84% 41% 29% 79% 35% 46% 78% 51% 

Washing             0% 0% 0% 

Packaging 9% 0% 8% 0% 0% 0% 1% 0% 1% 

Grading 10% 51% 15% 8% 36% 11% 10% 50% 16% 

Para boiling       6% 21% 6%     

Cooling             7% 0% 6% 

 

In addition to the use of different technologies and practices, analysis can be made 

on the reasons why the uptake is low. A dive into rice shows us that regarding the 

availability and usage of improved seeds for rice, out of 20 farmers who an-

swered this question, 55% confirmed the availability of the improved seeds but 

Table 24: Usage of new practices in the Maize, Rice and Onion VC 
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only 5 % of them reported to use them. Some of the main reason for the lower us-

age of improved seeds include unavailability of improved seeds (85%), they can-

not afford it (9%) and lack of knowledge on how to use them (5%). It is also pos-

sible to calculate the application of fertilizers in relation to the size of the land.  

DAP/Urea/NPS application on rice ranges from 0.66kg per hectare to 600 kg per 

hectare. On average 118 respondents use 130.8kg of chemical fertilizer per hec-

tare. On the other hand, only 19 farmers reported to apply organic manure in their 

farms ranging between 2% to 100% of the total area in hectares at an average of 

43% of the hectare. 23 farmers applied compost in the farm. On average compost 

application is 31.5% of the hectare but it can be as low as 2% or as high as 100% 

of the hectare. 

Percentage of 
farmers who ap-
ply: 

Potato (N=189) Tomato (N=122) 

Male Female Total Male 
Fe-

male 
Total 

Improved seeds 19% 26% 20% 58% 50% 57% 

Fertiliser (DAP, 
Urea, NPS) 

88% 88% 88% 70% 52% 66% 

Fertiliser (Manure) 24% 6% 21% 26% 4% 22% 

Fertiliser (Compost) 22% 15% 21% 18% 17% 18% 

Storing 33% 69% 39% 0% 0% 0% 

Sorting 41% 79% 47% 52% 83% 58% 

Washing    13% 6% 12% 

Packaging 1% 0% 1% 0% 0% 0% 

Grading 11% 45% 17% 11% 50% 18% 

Para boiling          

Cooling 1% 0% 1% 0% 0% 0% 

  

Irrigation is one of the improved practices, but it was asked only generally in the 

questionnaire and not specifically per value chain. 69 % of the farmers responded 

that they had used irrigation during the last 12 months. The uptake of irrigation is 

slightly higher for lead farmers than for followers (76 % compared to 67 %).  

5.2 Value addition in AgroBIG animal related VCs 

For Poultry value chain, the improved practices of sorting, packaging, grading, 

storing and cooling and for milk value chain, packaging, storing and cooling were 

included. No questions on improved practices were included for goat and sheep 

fattening. Table 26 below therefore only includes poultry (eggs and meat) and 

milk.    

Percentage 
of farmers 
who apply: 

Poultry (eggs and meat) Milk 

Male Female Total Male Female Total 

Storage 38% 46% 39% 59% 56% 58% 

Sorting 24% 26% 24% 0% 0% 0% 

Packaging 0.7% 0% 0% 0.5% 0% 0.4% 

Table 25: Usage of new 

practices in the Tomato 

and Potato VCs 

Table 26: Usage of new 

practices in the Poultry 

and Milk VCs 
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Grading 16% 18% 16% 0% 0% 0% 

Cooling 3% 0% 2% 2% 0% 2% 

 

5.3 Improved practices among service providers 

Cooperatives and enterprises are also beneficiaries in the AgroBIG II programme 

and questions related to technologies and improved practices were also captured 

in the interviews with them. Some of the questions relate to the questions about 

value addition asked to the farmers in the previous sections, while another set of 

questions dealt with the use of technology, electronic systems and their business 

development and planning. 

Regarding value addition services provided by cooperatives and enterprises, 

weighing scales, provision of mechanised farming services, as well as renting out 

equipment were the three most common categories. As shown in table 27, the co-

operatives provide these services to a larger extent than enterprises. 

Agriculture related services provided Cooperatives Enterprises 

Provision of mechanised farming services 
such as threshing, spraying 

23% 12% 

Provision of weighing scales to members/cli-
ents against payment 

44% 26% 

Renting out water pumps, carts or other ag-
ricultural implements to members/clients 

10% 0% 

  

To help farmers increase their productivity and grow their agro-businesses, service 

providers must equally improve their systems and services for higher efficiency 

and accountability. To measure how widespread new practices are among service 

providers, the following indicators were chosen: whether they use software for 

their bookkeeping and accounting (either themselves or by using a service pro-

vider), if they have an updated business plan, and if they use mobile phone tech-

nology for providing information and accepting and making payments. Table 28 il-

lustrates the findings. It is not possible to disaggregate between men and women 

as this is data on an institutional level. It appears that computerised and standard-

ised use of financial systems is still very rare, while information through mobile 

phone technology, and business plans are quite common. However, electronic pay-

ment for services through the mobile phone is not common at. 

Software and Business Plan usage Cooperatives Enterprises 

Computer with a standard accounting sys-
tem/software 

3% 0% 

Spreadsheet software, such as Excel for 
bookkeeping 

3% 0% 

Use a service provider with computerized ac-
counting system to do bookkeeping 

3% 0% 

Documented business plan, prepared or up-
dated less than 3 years ago 

71% 26% 

ATA market information system (sms and 
voice, “8028” to acquire information 

5% 15% 

Table 27: Value addition 

service provision by Coop-

eratives and Enterprises 

Table 28: Usage of new 

practices among Coopera-

tives and Enterprises 
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ATA market information to submit infor-
mation 

8% 9% 

BoTMID market information system 35% 21% 

M-Birr to accept payments to suppliers 2% 0% 

M-Birr to accept payments from customers 2% 0% 

 

Regarding membership in an association as an improved practice, such ques-

tion was asked to the enterprises but not to the cooperative. 53% of the enter-

prises mentioned that they were part of a Chamber of Commerce and 21% said 

they were part of another organisation.  
 

5.4 Membership in groups  

In the Focus Group Discussions (FDGs) with female and male youth, one of the 

topics discussed was membership in common interest groups or income generating 

groups. The reason why this was discussed was that part of the grants and loans 

in AgroBIG II will be channelled through women’s groups and youth groups.  

The number of members in women and youth groups supported by grants or loans 

is an indicator in the results framework. The baseline data for this is not the base-

line survey. However, AgroBIG could consider to get baseline data for membership 

in groups, as this is a prerequisite to be supported by grants or loans. It could also 

be argued that to get organised is a new/improved practice.  

The information from the FGDs with female and male participants provide some in-

sight into the membership of common interest groups, the types of groups that 

exist and the challenges.  

Few of the female FGD participants had experience from being part of an income 

generation group and although some mentioned that they would like to work on 

distribution of beer and soft drinks in a group, others had never had the idea to be 

part of a group or been encouraged to join a group: “I never thought of starting 

business in a group. Because I have no confidence and my family is not encourag-

ing me.” (Female youth FGD, Robit Kebele, Bahir Dar Zuria Woreda).  

In some of the male youth FGDs on the other hand, they had experience from 

working together in groups and while some were doing so successfully, others had 

stopped the activities. In one group, it was mentioned that they had tried to work 

in partnership and had taken a license for collecting crops from farmers and sold 

to merchants. However, the cooperatives had forced them to buy the crop to a 

fixed price/kg and when they calculated, they realised that they would make a 

loss. When they did not agree with the cooperative, their license was suspended.   

In another group, a positive example was narrated, namely a group of male and 

female youths who had organised themselves to form a cooperative to work on 

fruit production and they were currently successful. However, this example was 

not from any of the FGD participants’ own experience, but something they had ob-

served from a neighbouring village. 
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5.5 Membership in Cooperative Unions 

Almost all farmers (94%) who participated in the baseline survey are members of 

cooperatives or associations.  

Farmers have multiple options when it comes to cooperatives and it is common to 

find multiple membership as accounted by 44 % of the respondents. Although 

there are various types of cooperatives and associations, multipurpose coopera-

tives (42%) is the most dominant type followed by SACCO (17%) and Irrigation 

(13%). Though youth and women groups exist, very few respondents claimed to 

be members as indicated in figure 23. Although a higher percentage of farmers are 

members of multipurpose cooperatives, SACCOs have a higher proportion (41%) 

among the sampled cooperatives (see figure 10 in chapter 3). 

 

Farmers enrolled into cooperative unions for various reasons such as: 

Marketing of their agricultural produces: It was mentioned that the primary 

cooperative buys and collects large quantities of produce from farmers before re-

selling it to buyers. This enables farmers to sell their produce at a higher price and 

thus get higher profit compared to selling individually. For instance for wheat, 

farmers get up to 15 percent higher prices than if they sell the produce individu-

ally. However, this system is not common in all crops as reported during FGDs: 

“The Primary cooperative doesn’t collect and buy farmers’ produce like onion, po-

tato and maize. Thus, we are forced to sell via Broker.” (FGD with men, Kolela 

Kebele, North Mecha woreda). By being in cooperatives farmers get better prices 

for their crops, and save time and transport costs to the market. 

Access to subsidized inputs and loans: Most of the farmers are members of 

SACCOS because the government had informed them that they will deliver fertiliz-

ers only to SACCO members. Farmers can receive loans when needed, save their 

money and withdraw when they need it. However, the SACCO is not fully func-

tional and nobody addresses these problems.  

Despite the potential benefits, very few farmers consult or seek advice from co-

operatives. Only 16 farmers mentioned to have consulted cooperatives. It is there-

fore difficult to do statistical analysis on satisfaction with services from coopera-
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tives. However, the fact that only 16 farmers have consulted cooperatives is an in-

teresting finding in itself as the AgroBIG II programme is trying to increase the en-

gagement and quality of services by cooperative unions. Farmers consult coopera-

tives for agronomic practices and production and processing. 

During the FGDs farmers were also able to share their experience in cooperatives. 

One of the group expressed their disappointment on how these unions operate es-

pecially in input delivery. In Quhar Mikayel kebele in Fogera woreda, it was men-

tioned that the cooperative focuses on rice and that the system is partly function-

ing because fertilizers are not available at the right time and in adequate quantity. 

There are delays and it may take up to five days to obtain fertilizers.  
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6 Service provision and satisfaction with ser-

vices 

This chapter focuses on beneficiary’s satisfaction with extension, financial and 

business development services provided, which are important indicators in the Ag-

roBIG II results framework. The chapter starts with an overview of important ser-

vice providers according to the farmers, and who the main clients are among the 

service providers who participated in the survey, i.e. cooperatives and enterprises. 

After this there is a section on access to finance and satisfaction of financial ser-

vice providers, followed by a section which covers business development service 

providers and other services. 

6.1 Service providers and clients 

The farmers get products and services from service providers. 64% of the farmers 

have received professional advice and/or training for production or marketing or 

any kind of service from an expert. There is a slightly difference between female 

(60%) and male (64%). In the baseline survey, they were asked what kind of pro-

fessional services they had received during the past three years, which were rele-

vant for their needs. Multiple response was allowed. The results in figure 24 shows 

ranking of various service providers by farmers; first ranking shows that over half 

of the farmers (54%) preferred Kebele extension expert as the most important 

service provider followed by Woreda expert (36%).  

For the second ranking; Woreda expert is ranked by majority (42%) while in the 

third ranking Primary cooperative is ranked high (27%) followed by ACSI( 18%).  

 

An overview of the main clients of the cooperatives in the baseline survey is dis-

played in figure 25 below. As shown, farmers constitute the main clients while for 

some cooperatives also wholesalers, private customers (other than farmers) and 

other cooperatives are main clients. The most common secondary clients are pri-

vate customers and retailers. 
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The enterprises’ main and secondary clients are shown in the figure 26 below. The 

most common mention of main clients are wholesalers and farmers, followed by 

private customers (other than farmers). Retailers is a prominent secondary client 

among the enterprises.  

 

As shown in the figure above, the enterprises are service providers. However, they 

also use service providers. How the enterprises which participated in the survey 

rank the importance of their service providers is displayed in table 29. The most 

prioritised service provider is the Woreda TIMD office, followed by the woreda 

TVED and private business development service providers. ACSI and banks have a 

low ranking, only mentioned as third, and with a low percentage.  

Service providers used by enterprises 1st  2nd 3rd 

Woreda TIMD office  65% 23% 4% 

Woreda TVED 15% 23% 35% 
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Figure 25: Main clients for 
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Other Woreda sector office expert  4% 19% 35% 

Kebele extension expert 4% 19% 12% 

ACSI     4% 

Bank     4% 

Private Business development service provider 
(BDS) 

8% 8% 8% 

Entity to whom we supply produce or services   4%   

Machinery or input suppliers   4%   

 

6.2 Access to and satisfaction with extension services 

As shown in the previous section, the kebele extension expert is seen to be the 

most important service provider for most farmer. Half of the farmers had con-

sulted the kebele expert at least on a monthly or bi-monthly basis (50%). As 

shown in figure 27, nearly all farmers (99%) who consulted a kebele expert re-

ceived agronomic practices consultation such as pest control, application of chemi-

cal fertilizers etc. This depict that the great need of this service to farmers but also 

that service is available. Price and marketing is the second most commonly men-

tioned.  

 

Several questions were asked about satisfaction on the services they receive from 

the Kebele expert. In general, a great proportion of farmer are satisfied with the 

service they receive from the kebele extension expert (69%). Female farmers 

seems to be more satisfied than men.  

81% farmers have applied the advice given by the Kebele expert although more 

female did so as compared to male. More female farmers feel that the advice they 

received helped them to solve their professional problem (85%) than male (79%). 
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Statement Agree 
Partly 
Agree 

Disagree 

1. I am usually satisfied with the services (N=233) 

Male 65% 32% 3% 

Female 91% 9% 0% 

Total 69% 28% 3% 

2.I have applied the advice that the expert has given me 
(N=231) 

Male 80% 15% 5% 

Female 88% 12% 0% 

Total 81% 15% 4% 

3.The advice helps me to solve my professional problems 
(N=232) 

Male 76% 23% 1% 

Female 85% 15% 0% 

Total 77% 22% 0% 

4. When I meet the expert, it’s easy for me to communi-
cate with him/her (N=232) 

Male 83% 17% 0% 

Female 85% 12% 3% 

Total 83% 16% 0% 

4. When I need advice, it’s easy for me to access the ex-
pert (N=232) 

Male 70% 22% 7% 

Female 74% 18% 9% 

Total 71% 22% 7% 

 

Statement Agree 
Partly 
Agree 

Disagree 

1. I am usually satisfied with the services  

15-34 (n=47) 66% 28% 6% 

35-60 (n=177) 70% 29% 1% 

61-100 (n=9) 67% 22% 11% 

Total 69% 28% 3% 

2.I have applied the advice that the expert has given me  

15-34 (n=45) 89% 11% 0% 

35-60 (n=177) 80% 14% 5% 

61-100 (n=9) 67% 33% 0% 

Total 81% 15% 4% 

3.The advice helps me to solve my professional problems 

15-34 (n=46) 80% 20% 0% 

35-60 (n=176) 77% 22% 1% 

61-100 (n=9) 63% 33% 0% 

Table 30: Farmers’ satisfac-

tion with Kebele expert by 

gender 

Table 31: Farmers’ satisfac-

tion with Kebele expert by 

age 
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Total 77% 22% 0% 

4. When I meet the expert, it’s easy for me to communi-
cate with him/her  

15-34 (n=47) 83% 17% 0% 

35-60 (n=176) 84% 13% 1% 

61-100 (n=9) 67% 33% 0% 

Total 83% 16% 0% 

5. When I need advice, it’s easy for me to access the ex-
pert 

15-34 (n=46) 74% 17% 9% 

35-60 (n=177) 70% 23% 6% 

61-100 (n=11) 55% 18% 27% 

Total 71% 22% 7% 

 

In regards to services received from the woreda expert, a similar pattern of ser-

vices received can be seen as for the kebele expert (figure 28).  

  

Satisfaction with services from the Woreda expert is displayed in table 32 below, 

as well as the application of the advice and whether or not the advice helped to 

solve their professional problems. Like for the kebele expert, a great share of the 

women are usually satisfied with the services.  

Statement Agree 
Partly 
Agree 

Disa-
gree 

1. I am usually satisfied with the services (N=73) 

Male 31% 52% 18% 

Female 73% 18% 9% 

Total 37% 47% 16% 

2.I have applied the advice that the expert has given me (N=73) 

Male 66% 23% 11% 

Female 82% 9% 9% 

Total 68% 21% 11% 
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Figure 27: Services received 

from Woreda expert 

Table 32: Farmers’ satisfac-

tion with services received 

from Woreda’s expert 
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3.The advice helps me to solve my professional problems (N=73) 

Male 58% 35% 6% 

Female 82% 18% 0% 

Total 62% 33% 5% 

    

4. When I meet the expert, it’s easy for me to communicate with 
him/her (N=73) 

Male 61% 35% 3% 

Female 73% 27% 0% 

Total 63% 34% 3% 

5. When I need advice, it’s easy for me to access the expert (N=73) 

Male 44% 21% 34% 

Female 64% 18% 18% 

Total 47% 21% 32% 

 

Access to extension services - findings from the FGDs 

Access to extension services by kebele experts and woreda experts was discussed 

in the FGDs with male and female farmers as well as with the youth. Despite the 

high satisfaction with kebele extension among women, as illustrated above, there 

were also challenges raised by female FGD participants. They were keen to get 

training and advisory service on how to harvest fruits, but post-harvest issues of 

fruits are ignored by kebele experts and it spoils before reaching the consumer. 

Male FGD participants raised the following issues relevant for extension ser-

vices:  

• The services from the kebele extension officers should suit the irrigation sea-

son, not only the rain fed agricultural season. 

• Despite that the government has assigned professionals, they have farming in-

puts problems, especially maize improved variety and shortage of fertilizers, in 

particular urea. 

• Timely availability and fair distribution of fertilizer - late delivery of fertilizer 

has an impact on production and productivity. 

• Development agents are not working as it is expected from them. 

• They did not get veterinary service in their kebele by the development office. 

• Corruption is the major challenge in their locality. 

In the Youth FGDs, the female FGD participants stated that they do consult 

the kebele agricultural experts for technical advice in agriculture. However, as 

mentioned by the adult female farmers mentioned, the service is only focused on 

rain fed agriculture and they need technical advice in irrigation fed agriculture as 

well. Other female youth were saying that the kebele agricultural experts provide 

good advice on crop cultivation and fattening but that the advice does not reach 

them. The reason for this given was that the kebele agricultural experts provide 
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information and training to the head of the household with the assumption that the 

information is spread to the to the family. However, and this is not happening. An-

other challenge, mentioned among female youth was that most of the beneficiaries 

are farmers who live near to the kebele development office and those who visit the 

office. Farmers who live far away never get technical advice in agriculture. 

The male youth FGD participants listed a number of services by the kebele agri-

cultural experts that they were not satisfied with or would like to get: 

• It is the parents who get consultation, not the youth. 

• Last time when there were corn insects, pesticides were requested but not pro-

vided. 

• Unable to provide vegetable and fruit seedlings, and on time and in sufficient 

amounts - only selected farmers get these. 

• Vaccination of fattening oxes:”We were requesting kebele exprets to vaccinate 

our fattening ox but they advised us to take it to private clinic and we go the 

service to an expensive price.” (male youth FGD, Robit kebele, Bahir Dar Zuria 

woreda) 

• Visit and train “Got”/smaller unit of Kebele in how to prepare compost.  

• Advice is given when the kebele experts are visited in their offices and also 

training is for the development team leaders in the office, but they never pro-

vide advice in the field. By sitting in the office, nothing will be done. Kebele ex-

perts should devote themselves like “Koga” irrigation agronomist experts. 

6.3 Access to and satisfaction with financial services 

This section focuses on the farmers savings, credit, membership in financial insti-

tutions and the farmers’ satisfaction with financial services. Access to finance is 

crucial for successful engagement in agricultural activities. According to the base-

line survey, 74 % of the farmers are members of one or more financial institu-

tions. Through household survey and FGDs, it was found that Amhara Credit and 

Saving Institution (ACSI) is the most dominant financial institution. 76 % of the 

respondents reported to be members of ACSI whereby 50 % are exclusive mem-

bers. Other sources of finance mentioned include banks (25 %) and SACCO 

(14.8%). The use of financial services like M-Birr offered by the a Mobile network 

operator is not common at all since only one percent of the respondents are aware 

of it and none of them has ever used the service.  
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The main purpose of being a member in a financial institution is to be able to ac-

cess loans, mentioned by 75% of farmers. 45% state the reason to be able to 

save their money safely. When digging deeper into this topic through the FGDs, it 

became clear that many people have benefitted from ACSI and it has changed the 

lives of many people. This was also said about SACCOs. Many of the FGD partici-

pants were members of SACCOS where they save money and which helps them 

during a slack period and have managed to return the loan with the interest rate 

within a year. The farmers were asked if they have had loan in the past twelve 

months. 38% percent had loan from various source as described in figure 30 be-

low. Almost all respondents who obtained loans got it from ACSI (93%), both male 

and female. No female respondent had received a loan from SACCO. The interest 

rate varies, but the majority of the lenders (66%) paid an interest rate of 18%.  
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 Key Constraints in accessing financial service (N=393) 

 

 
 
Almost half of the respondent (47%) see high interest rate as a key constraint in 

accessing financial services. 
 

 

 

In regards to satisfaction with financial service providers, there appears to be a 

high satisfaction overall, with SACCO being the financial institution that received 

the highest satisfaction (72% among men and 77% among women), as shown in 

table 33 below. Satisfaction was measured using the following statements; 1) 

When I need advice, it's easy for me to access the expert, 2) I have applied the 

advice that the expert has given me, 3) The advice helps me to solve my profes-

sional problems, 4) When I meet the expert, it's easy for me to communicate with 

him/her and 5) I am usually satisfied with the services. 

 

Institution Respondent’s Gender 
Highly  

satisfied 
Quite  

Satisfied 

Bank (N=31) Male 68% 28% 

Female 80% 0% 

Average 69.7% 23.2% 

ASCI (N=149) Male 70% 21% 

Female            70% 18% 

Average            70% 20.8% 

SACCO (N=16) Male 72% 22% 

Female 77% 20% 

Average 73.8% 21.3% 

Informal (N=12) Male 58% 36% 

Female 40% 30% 

Average 55% 35% 

 

Table 33: Satisfaction with 

Financial Institution, by 

gender 
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As illustrated in table 34 below, the youth are much less satisfied with financial 

services than those between 35-60 years. The satisfaction among those who are 

older than 60 years rate a very low satisfaction. Different age categories rated 

various financial institution differently. Among farmers who are highly satisfied; 

majority comes from 35-60 age category. This is because also majority of farmers 

belong to the age group compared to another. In 35-60 age group; majority of 

farmers are satisfied (98%); highly satisfied (74%) and moderate satisfied (24%) 

with SACCO institution followed by ACSI where a great percentage of youth are 

highly satisfied (71%) and moderate satisfied (20%). 

Institution Respondent’s Age 
Highly  

satisfied 
Quite  

Satisfied 

Bank (N=31) 15-34 years  65% 27% 

35-60 years 72% 21% 

61-70 years 80% 20% 

Average 69.7% 23.2% 

ASCI (N=149) 15-34 years  67% 16% 

35-60 years 71% 20% 

61-70 years 61% 27% 

Average            70% 20.8% 

SACCO (N=16) 15-34 years  72% 16% 

35-60 years 74% 24% 

61-70 years NIL NIL 

Average 73.8% 21.3% 

Informal (N=12) 15-34 years  50% 44% 

35-60 years 56% 32% 

61-70 years 60% 40% 

Average 55% 35% 

 

Access to finance - findings from the FGDs 

In the FGDs, access to finance and satisfaction with financial institutions were 

among the topics discussed. As we have seen in the section above, the satisfaction 

with the different financial institutions is in general high. As we also saw, ACSI is 

clearly the main financial institution that the respondents use and they are satis-

fied with the services. When digging deeper into this topic through the FGDs, it be-

came clear that many people have benefitted from ACSI and it has changed the 

lives of many people. This was also said about SACCOs. Many of the FGD partici-

pants were members of SACCOS where they save money and which helps them 

during a slack period and have managed to return the loan with the interest rate 

within a year. However, there are also areas that can be improved.  

Male FGD participants 

One of the major challenges raised concerning ACSI is the installment intervals. 

One of the male FGD participants stated: “We are asked to pay back the loan with 

its interest once, prior to harvesting the crops. And then, we are forced to sell our 

oxen to pay back the loan. That is the only choice that we have.” (male FGD, 

Table 34: Satisfaction with 

Financial Institution, by 

age 

 



 

 

Baseline Survey Report for AgroBIG II - Ethiopia    |   30 January 2019 

54 

Kolela kebele, North Mecha woreda). The solution suggested by the group is to 

have three time intervals instead of one. 

Another challenge mentioned with ACSI was the use of different calendars: “ACSI 

is using GC calendar while we are using EC datebook. Using the different date cal-

endars makes us confused and in trouble. Implying when we are planning to pay 

back the next month, while we are asked to pay this month.” (male FGD, Kolela 

kebele, North Mecha woreda). A third challenge raised was having to comply to 

different rules that were perceived to not relate to the loan. other different re-

quirements: “When we went to return back the loan, we are supposed to pay in-

surance, forced for saving, having new book in the name of my wife etc.” (male 

FGD, Kolela kebele, North Mecha woreda). 

Due to lack of other collateral, belonging to a group functions as collateral and the 

other members will thus be responsible if a fellow member cannot pay back a loan 

in ACSI. There were respondents who had found this to be a challenge: “I wanted 

to take a loan from ACSI, and then I was asked to form a group who has similar 

interest. However, I couldn’t find a person who had similar interest.” (male FGD, 

Quhar Mikayel kebele, Fogera woreda). 

Female FGD participants 

In the FGDs with female participants, similar challenges were mentioned as in the 

FGDs with men, such as high interest rate and that du to this, there are those who 

now prefer SACCOs instead. Also among the female participants, additional ex-

penses such as fee for insurance was mentioned, as well as short repayment pe-

riod (ten months): “We are forced to sell our crop product and oxen to return back 

the loan from ACSI. Then I concluded that it is better doing my business by my 

own little money than taking loan from ACSI.” (Female FGD, Kolela kebele, North 

Mecha woreda).  

Some FGD participants were also part of informal financial groups, such as 

VSLAs, although as illustrated in the previous section, this is not so common. Ad-

vantages put forward for VSLAs in the FGDs were as follows:  

● Monthly savings and small amounts is possible. In one of the female 
FGDs, it was mentioned that they save 100 ETB/month and they have a 

plan to buy a crop grinder mill to serve the community. 
● Interest rate is low compared to ACSI; 12 percent compared to 18 per-

cent. 
● The repayment period in VSLA is longer than in ACSI / 12 months com-

pared to 10 months. 
 

Youth FGD participants 

In the FGDs with female and male youth, there was a discussion around youth’s 

experiences in savings and loans from different financial institutions. It was clear 

that few young people have experiences from financial institutions themselves but 

they are aware of them and have opinions.  

Among the opinions were that SACCOs provide loans to investors and not to 

young and poor people. A few used to be members but had left because whenever 

they needed money, they were denied to withdraw and take a loan. In 

Emashenkori for example, it was narrated that there are 18 members in a SACCO 

group and the amount of savings per month is 100 birr. It has low interest rate 

and the loan returning period is 24 months. The loan amount can be substantial. It 

was therefore expressed that if youth would participate in SACCOs, they would 
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benefit. According to them, SACCOS have started recently and other youth there-

fore want to observe the advantages and disadvantages.  

For ACSI, challenges mentioned in the youth FGDs were short repayment period 

and that collateral through tenure book or guarantor is a difficult requirement. It 

was stated that due to requirement of collateral, savings of 20,000 birr, high inter-

est rate (18%) and short repayment period, ACSI loans are challenging for youth. 

However, there were also those with positive experiences from ACSI. Two female 

participants had benefited from ACSI for their ox fattening business: “From our 

plan, we got 80% of the loan. We are working on ox fattening, but this task is very 

difficult for females, especially at night time.” (Female youth FGD, Robit Kebele, 

Bahir Dar Zuria Woreda). 

From the FGDs, it seems to be more common among youth to be part of informal 

financial groups than in formal financial institutions. There were female youth in 

the FGDs who participated in “Equib” traditional savings, and used it for medical 

expenses, daily consumption and some had bought solar lights with the savings. It 

was stated that equib has helped them to start new businesses. In the male youth 

FGDs, they were not part of “Equip”. Instead, some were part of a Community 

guild association, referred to as “Edir”.  

Financial record-keeping 

An indicator for financial capability is whether or not you keep written financial 

records. Record keeping is important both for the private economy in the house-

hold as well as in the business. It is also often advised that if you want your busi-

ness to thrive, you should as much as possible keep the private and the business 

economy separate. A useful way to do this is through record keeping. As shown in 

figure 31 below, very few farmers keep written records of their income and ex-

penditures. The level of record keeping is slightly higher for male headed house-

holds (17%) than for female headed households (14%).  

 

The percentage of beneficiaries who keep financial records is not included in the 

results framework. However, as the findings from the baseline survey show that 

the level of keeping financial records is very low, and given the importance of this 

for thriving agri-businesses, it could be something to add to the results framework 

and introduce as an intervention in the AgroBIG II programme.   
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6.4 Cooperatives and other service providers 

Almost all farmers (94%) who participated in the baseline survey are members of 

cooperatives or associations. Out of those, 44% have multiple memberships, i.e. 

that they are members of several cooperatives and associations. Multipurpose co-

operative seems to be dominant, with 72% of farmers are members.  

However, very few farmers get consultation or seek advice from cooperatives. 

Only 16 farmers mentioned this. It is therefore difficult to do statistical analysis on 

satisfaction with services from cooperatives. However, the fact that only 16 farm-

ers have consulted cooperatives is an interesting finding in itself as the AgroBIG II 

programme is trying to increase the engagement and quality of services by coop-

erative unions. Therefore, if the number of farmers who have consulted coopera-

tive unions have increased significantly at the end of the programme, this is also 

an indication that they must be doing something right, which in turn can be at-

tributed to AgroBIG II.   

Table 35 below shows statements about service providers to which farmers have 

responded. Only 32% of farmers agreed that the committee members of their co-

operatives are reliable while 23% partly agreed. On the positive side, more than 

half of the farmers find it better to sell their produce to their cooperatives than to 

brokers.  

Over 60% farmers agree with the statement that farmers must in all circum-

stances honour contract that s/he has made with commodity buyer and 31% of 

farmers agree that contract farming helps securing market for farmers. 

Statement Agree 
Partly 
Agree 

Disa-
gree 

No 
Opinion 

The committee members of my pri-
mary cooperative are very reliable. 

37% 23% 32% 8% 

Contract buying/ farming helps secur-
ing market for farmers’ produce. 

31% 26% 29% 14% 

I will rather sell my produce to my co-
operative than brokers even if the 
price I get is less. 

59% 12% 22% 7% 

Farmer must in all circumstances hon-
our contract that s/he has made with 
commodity buyer. 

63% 15% 14% 7% 

 

Findings from the FGDs 

Cooperative unions were also discussed in the FGDs. In an FGD with male 

farmers in Kolela in North Mecha, it was mentioned that their primary cooperative 

is buying and collecting large quantities from the farmers and that it is functioning 

in particularly well for wheat, where the farmers get a 15 percent higher price than 

if they sell the produce individually. However, their primary cooperative does not 

function as well for vegetables such as onion, potatoes, vegetables and fruit, alt-

hough there is a demand for this. “The Primary cooperative doesn’t collect and buy 

farmers’ produce like onion, potato and maize. Thus, we are forced to sell via Bro-

ker.” (FGD with men, Kolela Kebele, North Mecha woreda). An additional asset in 

the cooperative would be a refrigerator because then the cooperative would also 

buy fruits and vegetables. When the cooperative is functioning well, the farmers 

benefit in many ways among the following were mentioned:  

Table 35: Statements about 

service providers 
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• Better selling price compared with other markets 

• Additional money (better margin) 

• Reduction of transport and accomodation cost 

• Saves time 

It was also mentioned in this group that the transportation cost of a quintal of crop 

from the location of the FGD to Merawi is 20 birr but it only costs 5 birr to the pri-

mary cooperative store. Also, when they go to Merwai for the purpose of buying 

inputs, they face different problems such as being exposed to high costs for food 

and transport as well as the risk of theft. Therefore, if there is a cooperative store 

around the locality, they would not have to be exposed to these costs and risks. 

However, there was a general concern in this group that since the AgroBIG with-

drawal, the primary cooperative is not as active and does not function well any-

more. 

In the FGD with men in Wogelsa, it was mentioned that most of the farmers are 

members of SACCOS because the government had informed them that they will 

deliver fertilizers only to SACCO members. They provide loans when needed, they 

save their money and withdraw when they need it. However, the SACCO is not 

fully functional and nobody addresses the problems. For example that currently 

that the farmers are suffering from shortage is fertilizers, especially urea, because 

the committee did not provide enough fertilizers. 

In an FGD with women in the same kebele (Kolela), there were no positive experi-

ences of the primary cooperatives they had experience from (wheat cooperative 

and multipurpose cooperative). Only one of the six women in the group was a 

member of a cooperative. According to this group, last year, the multipurpose co-

operative provided them with wheat and onion seeds in a sack in order to collect 

and buy the product during harvest time. But, they did not do as they had prom-

ised and the farmers were asked to return back the sack and pay a higher price for 

the sack than the actual price. Due to these problems, they are forced to sell their 

products independently. “Farmers are doing well but not the primary coopera-

tives.” (FGD with women, Kolela kebele, North Mecha woreda). However, if the co-

operatives would function well again, it would be good and they would use them 

for wheat and onion. An additional advantage to what has been mentioned above 

is that when primary cooperaNiras123tives collect and buy farmers’ produce to sell 

them in larger quantities, it helps the farmers to know their profit and loss.  

In Quhar Mikayel kebele in Fogera woreda, it was mentioned that the cooperative 

focuses on rice and that the system is partly functioning because fertilizers are not 

available at the right time and at adequate quantity. There are delays and may 

take up to five days to obtain. The cooperative services would also function better 

if it was also used for maize and other crops, rather than only rice. In an FGD with 

women in the same kebele, it was mentioned that the primary cooperative is not 

functioning well due to corruption in the committees and this is a reason why they 

do not sell their products to the cooperative. One FGD participant shared that even 

though they should have distributed oil and sugar to the farmers, the committee 

sold to the traders, hence they are not trusted by farmers. Due to this, the farm-

ers are forced to sell to sell their produce in the nearest town, which involves a 

high transport cost. They wish that they could replace the committee but are 

afraid that a new committee would do the same thing. It was suggested that pri-

vate sector actors or investors should lead the cooperative.  

None of the adult men and women in the FGDs in Wogelsa Kebele in Bahir Dar 

Zuria woreda mentioned that they are part of a cooperative with the reason that 

there is no primary cooperative in this kebele.  
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Services related to processing, marketing and business development  

In the FGD with men in Kolela, they mentioned that they need the service from a 

maize and wheat combiner (multipurpose machine). Currently, the price of using a 

combiner varies a lot between the villages. In their village it costs 80 birr/quintal 

while in another village they pay 30 birr/quintal for the same service. In general, 

services are available but it is not adequate and they are not satisfied. the price of 

fertilizer is increasing and there are delays but the price of the crops is going 

down. 

In the FGD with men in Quhar Mikayel, the participants explained that they need 

services which is beyond farming, such as rice and maize threshing machine as 

well as cooling store for onion and tomato. 

In the FGD with men in Wogelsa, it was stated that they have not received ser-

vices related to processing, marketing and business development but that the 

farmers had innovated a grain sifter from iron sheets and had thereby added value 

to their own product: “I was taking sifted small millet to the marketplace and I 

sold it for 10.5 birr/kg while those who brought it unstrained sold it for 9 birr/kg. 

Therefore, adding value on products is important.” (Male FGD, Wogelsa kebele, 

Bahir Dar Zuria woreda). But such value adding solutions are not available for 

crops beyond small millet and Niger seeds. Therefore, most farmers rent such ma-

chines.   

In the FGD with women in Kolela, they mentioned that in order to improve their 

farming practices, they would need services such as tractor and wheat combiner, 

i.e. a machine which helps to gathering the produce and also has a multiple use 

like harvesting, threshing and transporting. They mentioned that there is a maize 

threshing machine in their kebele which they have been using for the past two 

years. The payment is 10 birr/quintal. They are satisfied with this service but it is 

not adequate because there is only one machine, provided by a youth group. 

There is also a wheat compiler machine which is provided by a private investor, 

but it is expensive to use this machine and not affordable for all farmers. 

In the female FGD in Wogelsa, they had never heard about services related to pro-

cessing, marketing and business development and stated that these kinds of ser-

vices are not available in their kebele. In the female FGD in Quhar Mikayel, it was 

stated that they had been introduced to rice and maize machines by the guests, 

but that they are not using these machines. 

Desired services currently not available/getting (from the FGDs) 

In the FGDs with female and male youth, it was found in the female youth 

FGD in Engultie that they would rather get training in entrepreneurship and train 

than in agriculture. Among the female youth in Robit, there was demand for food 

preparation training as well as cattle fattening and they are available to get such 

training during their leisure time. By the female FGD participants in Emashenkori, 

training related to agriculture should consider female youth and adult farming 

women because it is usually men who are trained. Specifically, they would like to 

get training in fattening, poultry farming. A desired service which they would like 

to get but are currently not getting is veterinary visits.  

Male youth who have planted fruit seedlings on the advice by the government are 

requesting the government to create market linkage and training on mango pro-

duction. Additional services desired were corn hatch machine, tractor for ploughing 

and training in how to use and differentiate between chemicals for cabbage versus 
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corn. Male youth in Engultie mentioned a list of services and trainings that they 

are currently not getting but that they would like to get in order to improve their 

income generation activities and practices:  

• Crop preservation 

• Market linkages 

• Onion and potato grading training is needed for farmers and includes how to 

sort out spoiled ones. 

• Distribution of the kind of corn sacks some farmers got through AgroBIG for 

prevention of insects. It is good but expensive and if the price can be reduced, 

farmers could buy them more easily 

• Control and monitoring mechanism on insecticide traders 

• Guidelines on how to use insecticide chemicals and for for which plants 

• Adequate quantities of insecticide chemicals through the farmers’ cooperative 

associations during both summer and winter time 

• AgroBIG provided a corn clutch machine and they benefited a lot. But it con-

sumes a lot of fuel and one more machine is needed to benefit farmers 

Male youth in Robit stated that it is important to get training on value addition for 

fish by skinning and preserving with refrigerator and a warehouse to cereals, but if 

there is financial and electric power shortage, it is not possible to add value to the 

products. 

Male FGD: However, they were not satisfied with the services provided by the co-

operative and the Agricultural office in the community. The two unions (Merkeb 

and Koga) are not doing well in terms of marketing of crops. It was stated that 

even though they are producing different crops, using improved variety with rec-

ommended agronomic practices, the SACCOS and unions are not willing to buy 

their products. Therefore, they need a market center in their locality, which is 

functional for buying and selling crops, fertilizers and insecticides.  

Male FGD: Apart from rice and maize threshing machine, they also need cooling 

store for onion and tomato. 

In the male FGDs it was mentioned that in order to improve their farming prac-

tices, they need to have fertilizer and insecticide supply near their village and that 

this is possible because they have a store.  

In the male FGD in Quhar Mikayel, the following was mentioned in regards to ser-

vices which they currently are not getting but would like to get in order to improve 

their farming practices:  

In the female FGD in Quhar Mikayel, there was a demand for services on variety 

seeds and market linkages. One respondent pointed out that: ”We are not benefit-

ting from onion, tomatoes and maize production since brokers are in between 

sellers and buyers.” (female FGD, Quhar Mikayel kebele, Fogera woreda).  

Marketing service providers: Table 36 shows statements about service provid-

ers to which farmers have responded. Only 32% of farmers agreed that the com-

mittee members of their cooperatives are reliable while 23% partly agreed. On the 

positive side, more than half of the farmers find it better to sell their produce to 

their cooperatives than to brokers. Over 60% farmers agree with the statement 

that farmers must in all circumstances honour contract that s/he has made with 

commodity buyer and 31% of farmers agree that contract farming helps securing 

market for farmers  
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Statement about service providers 

Respondents’ answers 

Agree Partly 
agree 

Disa-
gree 

No 
opinion 

The committee members of my primary 
cooperative are very reliable 

37% 23% 32% 8% 

Contract buying/ farming helps secur-
ing market for farmers’ produce 

31% 26% 29% 14% 

I will rather sell my produce to my co-
operative than brokers even if the price 
I get is less 

59% 12% 22% 7% 

Farmer must in all circumstances hon-
our contract that s/he has made with 
commodity buyer 

63% 15% 14% 7% 

  

Table 36: Statements about 

service providers 
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7 Environmental awareness and information 

channels 

Environmental sustainability awareness is another indicator in the results frame-

work, which is included in this section, alongside with preferred information chan-

nels. Information is from both farmers, cooperatives and enterprises, lead farmers 

and cooperatives.  

7.1 Awareness about environmental sustainability 

Environmental sustainability is very important when practising agriculture activi-

ties. We asked farmers if they do practice several environmental conservations. 

Environmental practices and awareness 

In general, a high percentage of men are practising environmental conservation 

than female. Soil and water conservation (stone bunds, micro-basins, buffer areas 

along gullies) is being practised by the majority farmers (90%) 91% male and 

82% female.  

 

On the other hand, less percent (56% male and 42% female) farmers have at-

tended farm conservation training program, workshop or seminar in the past two 

years. 

We have three statements about environmental conservation that we asked farm-

ers to see how true are the statement to them. 

1. I always discuss environmental problems with my HH members and neigh-

bours; 

2. I follow occupational health and safety standards: OHS devices during 

chemical use, timing of the chemical use, during processing of products;  

3. If soil is acidic and I apply lime, I can get higher maize yield with less fer-

tilizer than what I normally use.  

 

91%

88%

77%

86%

56%

82%

88%

69%

73%

42%

0% 50% 100%

Does your household practice soil and
water conservation (stone bunds, micro-

basins, buffer areas along gullies etc.

Do you apply chemical fertilizers based
on the results of a expert

recommendations

Do you practice stall-feeding of livestock?

Do you plant trees in your farm?

Have you attended any farm conservation
training program, workshop or seminar in

the past two years?

Enviromental practices by gender (N=403)

Female Male

Figure 31: Environmental 

practices by gender 
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For the first two statements over 80% of farmers across gender and woreda 

agreed to the statements. But for the third statement, there is variation across 

woredas as shown in the table below.  

Woreda Agree (%) Disagree (%) 
Strongly  
Disagree (%) 

Bahir Dar Zuria 41 49 10 

Dera 64 36 0 

Fogera 61 39 0 

Libokemkem 63 38 0 

North Achefer 62 38 0 

North Mecha 61 35 4 

South Achefer 80 20 0 

South Mecha 91 9 0 

Total 64 34 2 

 

In general this statement has fewer farmers (64%) who agree with it compared to 

the first two statements. Almost all farmers in South Mecha have agreed with the 

statement (91%) while it is only 41% farmers in Bahir Dar Zuria have agreed with 

the rest Woreda in between.  

Correct answers (%) 
Farmers 
(N=406) 

Enterprises 
(N=34) 

Coopera-
tives (N=61) 

It can take well over 100 years 
for plastic waste to be dis-
solved (TRUE) 

33% 50% 46% 

Water hyacinth is beneficial for 
fish in Lake Tana (FALSE) 

9% 3% 3% 

Cultivation of legumes, such 

as beans, can improve soil fer-
tility (TRUE) 

81% 88% 97% 

The use of DAP and NPS re-
duces soil acidity (FALSE)                  

60% 44% 52% 

Composting improves the 
value of manure when it is 
used as fertilizer (TRUE) 

98% 100% 98% 

It is important to prevent top 
soil from flushing into trenches 
and rivers (TRUE) 

99% 100% 100% 

Pesticides can affect the 
sprayer’s health if he/she does 

not cover his/her head and 
skin when spraying (TRUE) 

99% 100% 100% 

Average 68% 69% 71% 

 

On average, over 60% of all actors - farmers (68%), enterprises (69%) and coop-

eratives (71%) - have environmental sustainability knowledge (figure 33). 

 

Table 37:”If soil is acidic 

and I apply lime, I can get 

higher maize yield with 

less fertilizer than what I 

normally use.”, by woreda 

Table 38: Awareness on en-

vironmental sustainability 
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Preferred information channels 

Farmers were asked to say information source they would prefer to receive agri-

cultural information from (both production and marketing). The figure 34 below 

shows their responses. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Majority (90 percent) preferred Government extension staff to obtain information 

followed by family and friends (60 percent) and neighbours (67 percent). On the 

other hand, internet and IVR were the least preferred channels.  

68% 69% 71%

0%

20%

40%

60%

80%

100%

Farmers Entreprises Cooperatives

Figure 32: Average aware-

ness on environmental 

sustainability across actors 

Figure 33: Farmers’ information channel preferences 
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62%

48%

58%

36%

39%

16%
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9%
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Internet
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Cellphones
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Sources of information prefered by farmers 
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The most preferred channels of communication to obtain information for youth was 

discussed in the FGDs with female and male youth. The most preferred channels 

were:  

• Family and friends 

• Mobile phone 

• Kebele health and agriculture workers 

• At church by agriculture and health experts 

• From experts during meetings 

• Community and guild associations  

• Radio and TV 
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8 Inclusion of women, youth and PWD 

This final results’ section explores inclusion of women, youth and PWD, i.e. groups 

with particular emphasis in AgroBIG II. Considering this context, information was 

capture during household survey and exclusively during focus group discussion. 

The current situation on youth, women and people with disability in various nodes 

of value chain was examined. Through in-depth discussion, the mentioned groups 

exchanged their thoughts, concerns, gaps and opportunities for the more involve-

ment. 

8.1 Gender roles and women’s participation 

In most of the households, head is the one who makes decision on what crops to 

cultivate as reported by 53 % of the respondents and sometimes spouse may get 

involved as captured from 31 % of the respondents (figure 31). This implies that 

majority of the decision makers are men since more than 80 % of the households 

are male headed. However, it was also interesting to find that there is fairly equal 

participation of household heads and spouse in decision making on what to sell to 

the market as indicated in figure 37 where 44 % of the respondents reported that 

household heads are the ones who make decision in what to sell while 43 % of re-

sponded that spouses make decision on the same. 

 

  

Figure 35: HH decision on 

what to cultivate  
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When it comes to division of labour and workload, it was reported that workload 

differs between the two gender. For instant most men are not engaged in cooking 

and other household chores while women do not plow and taking care of cattle. 

However, it was reported by one of the female youth group that women play dou-

ble roles; they to participate in productive activity as well as reproductive ones. 

During the day, women (young as well as older) are expected to participate in 

farming and at night she is supposed to do household chores, while men are tak-

ing a rest. 

All groups agreed that gender roles should be fairly distributed by reducing work 

reducing workload through improvement/adoption of farming technologies and 

cooking fuel. For instance, female FGD in Quhar Mikaye and Kolela proposed that 

there should be affordable farm machines while male participants from Wolgesa, 

Quhar Mikaye and Kolela suggested use of fuel saving stove, charcoal, biogas and 

electricity instead of firewood. 

Gender participation in leadership and decision making 

In both household survey questionnaire and focus group, respondents were asked 

various questions related to gender participation in decision and leadership in or-

der to capture their perception. Results show that more than 92 percent of both 

men and women agree that women should be encourage to express their opinions 

in public meetings. However, there were mixed opinions on women participation 

leadership. More women agree that women should occupy and contest for leader-

ship positions in societies while percentage of responses for men on the same 

were slightly lower. Reasons for such results came out clearly during the focus 

group discussion. Some respondents believed that women are honest and good 

performers in leadership as quoted in one of the FGD; 

“If a woman is selected as a leader, she is far better than a man. Besides, she is 

honest, dedicated, fair-minded and works for the poor.” (Female FGD, Quhar Mika-

yel kebele, Fogera woreda) 

However, cultural practices and illiteracy among women is accounted for limited 

participation of women as pointed out in one of the male FGDs that “community 

perceives women as better suited at home than in duties outside the home” and 

Figure 36: HH decision on 

what to sell  
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also mentioned that “Although it is mentioned that there should be at least 29 per-

cent women but that the community perceives women as participants, not contrib-

utors” (Male FGD in Kolela) 

Women also shared their experience and though on the same as quoted; 

“In my experience, men did not accept me, and also didn’t come when we called 

for the meetings” (Female FGD, Quhar Mikayel kebele, Fogera woreda) 

and told the proverb that “If both women and men order the same task, men’s or-

der is done within a day while women’s order is done within a year.” (Female FGD, 

Kolela kebele, North Mecha woreda) 

“Men perceive women as weak in thinking innovative ideas and men underesti-

mate us in terms of knowledge and educational level. As you know, a majority of 

us are unable to read and write, and due to our illiteracy, men underestimate us 

and they are superior and leaders of everything.” (Female FGD, Wogelsa kebele, 

Bahir Dar Zuria woreda). 

Financial Freedom and decision making by women 

The majority of the respondents agree that women should earn as fair wage as 

men. However, the percentage is slightly higher in women respondents (96%) 

than men (89%). 

In the FGDs, women’s financial decision making was also discussed. In the female 

FGD in Quhar Mikayel, the participants stated that currently, things are changing 

and it is not as before. However, despite changes, most men are not accepting the 

involvement of women in financial decision making. In principle they agree, but 

not in practice. There are some men in their locality who refuse to give money for 

household consumption and if she asks, the husband may insult her. The partici-

pants were of the opinion that women’s right is denied, and that training on gen-

der is important for men. 

In the female FGD in Wogelsa, it was stated that financial decisions are made 

jointly between the husband and the wife regarding the money earned through 

selling farming produce. The put forward that joint decisions record good results 

and positive change whereas independent decision leads to divorce and negative 

consequences. 

In the female FGD in Kolela, it was mentioned that financial decisions are made 

jointly between the husband and the wife when they sell farming produce in bulk, 

but when they sell individual products in smaller quantities, such as bananas, they 

can decide independently what to do with the money. 

In the male FGDs, there were similar views compared to in the female FGDs on 

household decision making regarding the use of money earned through selling 

farming produce, namely that decisions are joint between the husband and the 

wife. It was stated that without joint planning and decisions, the outcome will be 

negative. Also, in the FGD with men in Quhar Mikayel, it was mentioned that deci-

sions are joint, apart from regarding minor expenses. There has been a change to-

wards more joint decisions which has resulted in increased investment in children’s 

schooling, better planning and that they have paid back the loans at the right 

time. in the male FGD in Kolela, a joint bank book is a way to take financial deci-

sions jointly. It was also emphasised that if there is a disagreement between the 

wife and the husband, this may lead to divorce. 
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Youth inclusion and participation  

It is no very common for youths/children to work in other households as an in-

come generating activity for the family. The results indicate that only 12 out of 

396 interviewed households reported that their youths participated in such kind of 

activities (figure 38). 

 

Income opportunities of youth 

In the FGDs, there was a discussion around opportunities for farmers and youth on 

how to increase the income from farming.  

The most common ideas on how to increase income from farming were: 

1. Store the produce during harvesting time and sell during a slack period 

2. Look for better marketing price in other markets/in different areas of the 

country 

3. Create market linkages, for example by using the phone to find better 

market price and use transport to sell it there (car, cart or own back), and 

by looking for buyers of vegetable products prior to harvesting. An exam-

ple was given in Wogelsa kebele where there is excess production of 

mango and avocado and due to lack of market linkage, farmers are forced 

to sell to a cheap price.  

4. To have a market center in the kebele would be helpful for selling the 

products to a better price 

5. Better fruit seeds would result in a better price 

6. Timely use of input supply 

7. Crop rotation 

8. Supply quality product which is free from pests and insect attack 

9. By using different mechanisms such as drying during harvesting time and 

sell it in different time intervals 

Livelihoods and income opportunities for youth 

In the six FGDs with youth (3 female groups and 3 male groups), the situation of 

youth was discussed, including livelihoods and income opportunities.  

Figure 37: Youth working in 

other households 
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The most common livelihoods among female youth in Engultie kebele was 

trading such as selling local beer (Arkeki), fast food, shop (kiosk) and most of the 

female youth participate in agricultural activities with their families. In Robit 

kebele, most young women work in agriculture with their family and some also 

participate in cattle fattening. Other common livelihoods for female youth are plant 

cultivation, animal fattening, selling produced fruits and “Kath” at the marketplace, 

petty trading of tea, local liquor and bakery. It was said that except for plowing 

land, young women participate in all types of work. In Emashenkori kebele, land 

renting, local beer selling, support family and work as daily labourer were men-

tioned as common livelihoods. 

In Robit, Emashenkori and Engultie, the most common livelihoods of male youth 

mentioned was agriculture; cereal production, animal farming, animal fattening, 

fishing, Kat/chat cultivation and horticulture. Livelihoods of young men mentioned 

in the male youth FGDs were daily labourers, street venters of fruits and roasted 

maize. They also participate in transporting crops from the farming fields to the 

marketplace, swing potato sacks and break stones.  

The main challenges for female youth in Engultie kebele are lack of capital to 

start business, farming equipment such as tractors) and lack of market linkages. A 

year ago, the kebele organised youth in vegetable farming (salad and cabbage) 

without linking them to the market. In the ned, the production was spoiled with 

negative return.  

“I am a diploma graduate in horticulture and last year I engaged in vegetable 

farming. Even though the production and productivity was good, nobody bought 

the product. Then I decided to leave and join as a daily labourer in construction” 

(female youth FGD, Eungultie kebele, North Mecha woreda).  

Challenges related to organisation of youth in groups for livelihood activities was 

raised as an issue by the young women in Emashenkori. Even though young peo-

ple are organised, they are denied to take a loan because they need warranty sig-

nature from those who have a land tenure book. Parents do not volunteer to sign 

warranty signature due to risk if the money is lost as they then will be responsible 

to pay back the loan. “We were organized with five members to work on fattening. 

We planned to take loan, but some of the members refused, by fearing loss and 

not risking their family. We lack commitment and we do have perception problem” 

(Female youth FGD, Emashenkori kebele, Dera woreda). They also narrated that 

the government expected 50% of savings as a precondition to provide loan for the 

youth. “Where shall we bring this amount of money? If we do have this amount of 

money, no need to take a loan. Therefore, we couldn’t organize in groups.” They 

also explained that young people do not have inspiration to create their own job. 

Everybody is looking for government jobs. Therefore, community members are 

concluding that education has no value or that they haven’t accomplished their ed-

ucation and reason that if they have done well in their education, why are they not 

getting government jobs? 

In the male youth FGDs in Robit as well as in Engultie, it was mentioned that 

when they request communal land from the local community, nobody is willing to 

provide them with land. When they got land for animal fattening, the community 

claimed that the land was a grazing area of their cattle. Allocation of space for fish 

was also mentioned in Robit as well as electricity for business activities and short-

age of funds to start a new business. Male youth in Engultie also mentioned chal-

lenges with farming inputs, in particular for irrigation. In Robit, it was mentioned 
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that financial limitation, unavailability of marketplace to retail cultivated horticul-

ture products are challenges. As a result they are forced to sell the products in Ba-

hir Dar but they face transportation problems and fruit easily gets spoilt. 

There was critique towards the authorities by the male youth in Engultie, stating 

that nothing is done regarding job creation in their kebele. When youth have tried 

to organise themselves into groups, the management body forced them to include 

their under aged children and if not, they refuse to signed. The male youth were of 

the view that youth need support bot from family and the government to get land 

and access to input and tools. If youth participated in horticulture, woodwork and 

blacksmithing, these benefits would not only benefit the youth but also their fam-

ily. Currently, the youth are highly vulnerable to addictions. The government 

should allocate land to youth but instead the Kebele administration take the land 

and give it to investors who lease the land and collect rent. If they could set up a 

container around China camp, the youth could generate income. It was also men-

tioned that the youth had been receiving training from AgroBIG on insecticide and 

they started distributing and spraying insecticides and the customers were satis-

fied with the service. However, the kebele experts prohibited them and provided 

the task to unlicensed investors. In Emashenkori, the male youth, like the female 

youth above, raised the challenge of the government expecting 50% savings and 

warranty from the family for individual loans which parents do not want to risk. 

There was also an experience from last year that they formed a cooperative but 

some members of the group wanted to take a loan and others did not. 

Untapped income generating activities for youth mentioned by the female 

FGD participants in Engultie were juice house and bakery. However, this can only 

happen when electricity is available and affordable. In Robit, construction material 

distribution, animal forage, retail business (supermarkets), distributing oil and 

sugar and beauty salon for women were mentioned as business opportunities. In 

Emashenkori, it was mentioned that opportunities for youth are poultry farming, 

stone extraction, animal fattening, open beer and soft drink distribution at the 

Woreda centre. If land is available, youths may work with potato and vegetable 

farming. They mentioned that there are youth who have organised themselves and 

have land and they started producing potato, millet and have beehives. However, 

currently, they have stopped working due to lack of support from both the com-

munity and the government.  

Among the male youth in Robit, ideas on income opportunities were supply of 

construction materials (sheets and nails) as these currently are transported from 

Bahir Dar. Dairy cows, chicken, trading of eucalyptus trees and grinding mill are 

opportunities. There is no warehouse and market place serving the community in 

Robit so this is another opportunity. They tried to sell kat, fruits etc in Bahirdar but 

it spoils and this forces them to sell their products to a low price to traders and 

brokers. They had tried fish but do not have a refrigerator and the fish easily 

spoils. It was also mentioned that if youth got the opportunity, they could utilize 

the large grazing land in Tana which is close by, and access electric power from 

Tana, as well as work on irrigation in Mecha Woreda. In Engultie, opportunities 

mentioned were animal fattening, stone crushing, animal husbandry and dairy (if 

land is granted), animal forage processing, juice house and distributing herbicide 

and insecticide (if this is allowed and certified). In Emashenkori, similar opportuni-

ties were mentioned, and also seedlings and sand mining. 

Equal opportunities for income generating activities for female and male 

youth? Female youth in Engultie and Robit said yes. “There might be difference 

among individuals; in my understanding there is equal opportunity among male 
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and female youth. Of course there are individual differences between male and fe-

male. There are lazy males and females and there are also energetic people in 

both genders. Therefore, there is equal opportunity.” (Female youth FGD, Robit 

kebele, Bahir Dar Zuria woreda). In Emasheni an additional response was that fe-

male youth have better chances. Male youth in Robit, Engultie and Emashenkori 

said that female and male youth have equal opportunities and are working to-

gether but that some young women show a tendency of preferring simple tasks 

and that stone crushing and fattening at night while women are better in poultry 

farming. 

Income opportunities of youth was a topic discussed also in the other FGDs, with 

male and female (adult and older) farmers. In the male FGDs, among the opportu-

nities for youth to increase their income generating activities for the benefit of the 

household were:  

• Organise youth in groups and help them 

• Youth to produce different crops 

• Youth to participate in buying and selling crops that is like primary cooperatives 

• Provide youth with rice processing machine and sell quality product 

• Participate in sheep and ox fattening 

• Participate in rearing of dairy cows 

• Milling 

• Bajaj driving 

• Mining 

In Wogelsa FGD with men it was mentioned that very few youths have the experi-

ence of working in groups in this kebele but that in adjacent kebeles, youths work 

on sheep fattening so the government should strengthen this so that they may ex-

pand their business. If the government avail fishing ponts, youths can breed fish 

and earn good income. Youth groups can also work on road construction using the 

soil instead of providing this opportunity to an investor.  

It was said in the male FGD in Wogelsa that they created an irrigation association 

and contributed 110 birr to construct a house but then the house was destroyed 

and the group dissolved.  

In the female FGD in Quahar Mikayel, it was mentioned that working in groups is 

an effective means of generating income but that the working spirit of youth is 

weak and there is therefore a need to consult them. Also, there are disputes 

among the members of the youth groups and families refuse to sign the loan book 

due to lack of trust in the groups. Therefore, in order to make youth effective in 

their lives, loans should be provided individually, not through a group. Families 

would be willing to sing on the loan book for individual loans. In the female FGD in 

Kolela kebele, it was explained that youth are not in a beneficial situation and are 

not being supported at all but it would benefit income generating activities among 

youth if more were organised in groups. Although some have graduated, they are 

living with their family and are engaged in farming activities and as day labourers. 

There were some youth who were organised as a group and intended to get a loan 

from ACSI but their request for loan was not accepted. 

In the FGD with men in Kolela kebele, it was mentioned that it is no longer allowed 

to use communal land for other purposes but an opportunity for youth is to use 

the family land as collateral so that they can get a loan and start their own busi-

ness. Youth groups that are no longer active should be reorganised again.  
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Equal opportunities for income generating activities for female and male 

youth? 

According to the FGD with men in both Kolela and Quhar Mikayel kebeles that fe-

male and male youth have equal opportunities for income generating activities and 

ar equal in organizing and participating in groups. However, in Kolela it was men-

tioned that the sharing of the benefits is not equal between men and women. Men 

take over women’s properties and do not allow women to express their ideas. In 

the male FGD in Wogelsa, it was mentioned that the law benefits women more 

than men and that women benefit more from initiatives, for example water and a 

grinding mill is available for women.  

In two of the three female FGDs, it was stated that male and female youth have 

equal opportunities for income generating activities, However, that “equal oppor-

tunity doesn’t imply equal benefit”(Female FGD, Wogelsa kebele, Bahi Dar Zuria 

woreda) In the third female FGD, it was said that female and male youth do not 

have equal opportunities for income generating activities. One of the participants 

highlighted that “In principle there should be equal participation of males and fe-

males. But when we se Ethiopian television during meetings at federal and re-

gional level, female participants are very few.” (Female FGD, Quhar Mikayel 

kebele, Fogera woreda). It was also said that when women participate in income 

generating activities, she is wise, dedicated and thrifty/economical. However, in 

their locality, when youth are organised as groups, women are not considered. 

Youth participation in decision making 

Statement Agree 
Partly 
Agree 

Disagree 

Men should participate in public meetings. 

Male 96% 4%   

Female 98% 2%   

Women should participate in public meetings. 

Male 86% 14% 0% 

Female 90% 8% 2% 

All youth should be encouraged to express their opinions in public 
meetings. 

Male 93% 7% 0% 

Female 97% 2% 2% 

Youth can occupy leadership positions in my society. 

Male 90% 9% 1% 

Female 91% 7% 2% 

Male youth can contest for various leadership position in the societies. 

Male 91% 8% 1% 

Female 97% 3% 0% 

 

Female youth (in Engultie and in Robit) suggested that if training is provided for 

men on gender issues, division of labour and to share tasks. If men would get 

such training, they would share the tasks and support women.  

Table 39: Youth participa-

tion in decision making – 

Statements by gender 
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Male youth mentioned similar solutions to reducing women’s workload as the older 

men and women such as use of fuel saving stove and electric cooker. In the male 

youth FGD in Emashenkori, it was also mentioned that urban tap water should be 

available in the houses so that women do not have to fetch water from far away. 

They also raised that men and women can do the tasks together by helping each 

other, and not dividing tasks into female and male. In the male youth FGD in En-

gultie, they has a long list of suggestions on how the workload for women as well 

as men can be reduced in agriculture:  

• The farmland is suitable for mechanised farming. If it would be available, it 

would be good for both women and men. 

• Wheat cutting machine and corn cultch machine. Currently, they are using an 

expensive wheat cutting machine. If the government would provide them or or-

ganise cooperatives that deliver the service to a fair price and avoid brokers 

(brokers charge an additional 20 birr per quintal so they pay a total of 80 

birr/quintal. If AgroBIG would provide them with an additional corn clutch ma-

chine, farmers would benefit more. 

• If animal forage processing machine would be provided to farmers  

FGD findings on youth participation and leadership 

Participation by youth in cooperatives and whether or not young people are in any 

leadership positions in these was discussed in the female and male youth FGDs.  

The female and male youth both said that while most rural people are members of 

multipurpose or other primary cooperatives related to agricultural production, this 

is not the case among young people. The reasons mentioned why youth do not 

tend to be part of cooperatives were lack of trust among youth and that the 

kebeles had not taken any initiatives to organise youth. Young people are also 

usually not invited to meetings as the invitees are members and youth are not 

members and to be a member in a cooperative, you need to save some amount of 

money. It was advised that the government should discuss with the community 

about the importance of organising youths, preparing working places and other 

necessary preconditions. This should be followed by proper training for youth and 

experts should be assigned and discuss with the youth on job creation at least 

once per month. Another aspect that needs to be dealt with, raised in the male 

youth FGD in Engultie, is the issue of corrupt leadership in the kebele because 

when there are youth opportunities, they prioritise those they know and their chil-

dren. 

Young people have been encouraged to go for leadership positions but in practice, 

nothing has happened. The selection process goes through public gatherings and 

by friendship and to be elected a leader, you also need to have fixed assets but 

young people in leadership positions do better than older people because the are 

quick and find information easily. However, youth themselves are also often not 

attracted by such positions because there is no payment. In order to improve 

youth’s participation in cooperatives management and in decision making at large, 

youth should be encouraged to be part of cooperatives through information and 

briefings and awareness should be done in the community about youth in general.  

In the male youth FGD in Engultie, it was stated that AgroBIG had contributed a 

lot in their Woreda. They built 12 blocks of cooler warehouse that serve as fruit 

and vegetable preservative. As a result, farmers preserve their products and sell 

when they get a good price. Many young people have participated in irrigation and 
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in farmers’ association cooperatives in leadership positions. Yet, young people’s in-

volvement is still too limited and should be increased. Among the issues is that 

young people are not attracted to become leaders because there is no payment 

and the job demands much time. Therefore, youth prefer daily labour than this 

community service. Those who are leaders are individuals who have children who 

cover their tasks in the field. In addition, being a leader also demands big respon-

sibilities in money transactions and members therefore prefer to assign individuals 

who have fixed assets and better income, who they can trust. Young people would 

be more attracted to leadership positions if there was a salary and considered as 

an attractive position. 

Due to tradition, women do not tend to hold leadership positions and this is true 

also for female youth. It was said that in their locality, a woman is supposed to 

raise her hand and elect a man rather than being elected. Men’s ideas are also 

usually accepted because they are better to explain than women and women are 

afraid to speak. In addition, women tend to have so many household level chores 

and as a result, they do not participate. If women do participate, the society does 

not accept female views because they do not have experience and they are also 

perceived as lazy and irresponsible while males have good exposure and are more 

accepted. 

8.2 Inclusion of people with disability 

Participation in farming and economic activities by PWD 

The participation of people with disability (PWD) in farming and other income gen-

erating activities in the community was discussed in the FGDs. Across the FGDs it 

was mentioned that PWD are not participating in farming activities, apart from 

people with hearing problems. Some PWD attend school. The opinion in the male 

FGD in Wogelsa kebele was that PWD can work; in grinding mill, fattening, secu-

rity etc but that it is better to get advice from PWD themselves. It was mentioned 

in the male FGD in Quhar Mikayel that PWD could be supported to be more eco-

nomically active through getting involved in kiosk work (mini supermarket) and 

crop trading. Female FGD participants in Kolela suggested that PWD could be sup-

ported by the government to become more economically active, for example by 

engaging them in handicrafts. In a female FGD in Kolela, it was pointed out that 

urban areas is more suitable than rural areas for people with disability in order to 

get support to become more economically active. Women in Quahr Mikayel sug-

gested that PWD could be organised in groups and provide training and engage 

them in supply of household consumption foods (kiosk), also mentioned in the 

youth FGDs. Female FGD participants suggested that ideas on how to support PWD 

to become more economically active for the benefit of the household is better to 

communicate and discuss with PWD themselves, in particular women. A boy with 

disability can participate in poultry farming but for a woman there is a need to 

consult her.  

In the FGD with young men in Emashenkori, they referred to eight PWD in their 

community. Four students with hearing disability, one girl with visual and hearing 

disability, one individual with mental illness and one person with mobility problem. 

They stated that they get support when aid organisations are present and that 

there are special schools for PWD. However, they only know one girl with disability 

who participates in agricultural tasks and one in traditional weavery. The young 

men therefore expressed that economic activities for PWD could be strengthened. 

Young men in Robit said that disability in the leg due to accident is the most com-

mon among youth (three people) and that there are also youth with hearing disa-

bility. Male youth suggested that youth with mobility disability could work with 
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handicraft, and household consumption goods in a kiosk. Youth who are disabled 

but mobile could participate as normal youth, such as animal fattening. The youth 

with disability should be asked about their interest and be provided training.    
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9 Conclusions, Lessons Learned & Recommen-

dations 

We conclude this report with conclusions from the AgroBIG II baseline survey, les-

sons learned and recommendations for the AgroBIG programme. While some ob-

servations relate to the monitoring of the programme and the results framework, 

others are relevant for the programme implementation.  

The baseline survey for AgroBIG II was a rigorous exercise where the aim was to 

get a representative sample of the targeted beneficiaries who constitute entry 

points to the programme, i.e. lead farmers, individual farmers who follow a lead 

farmer, cooperatives and enterprises who are actors in selected agricultural value 

chains in Amhara Regional State. The baseline survey took place at the right time, 

i.e. during the very initial phase of the implementation when the programme di-

rection had been defined, the targeted beneficiaries been identified, but not yet 

benefitted from the intervention. The fieldwork was conducted in June, which is 

right before the rainy season in Amhara region. The questionnaires were electroni-

cally administered, using a mobile phone or a tablet to which the questionnaire 

had been downloaded. The AgroBIG Programme Support Unit (PSU) played an in-

strumental role during the questionnaire revision, pre-testing, training of enumer-

ators, pilot as well as during the recruitment of respondents. The electronic design 

and data collection was a learning process as it was applied in the AgroBIG pro-

gramme for the first time. It takes more time to design an electronic questionnaire 

and the enumerators need training on how to administer the survey. However, 

once the questionnaire has been finalized, the data collection is a straight forward 

process. For future surveys, the full questionnaire, or parts of the questionnaire 

can be used again, as well as the electronic devices and AgroBIG now has a pool 

of trained enumerators who could participate also in future data collection exer-

cises. The PSU unit collects data on a rolling basis from beneficiaries and going 

forward, they could use electronic data collection for the continuous exercises 

when suitable.  

For 90% of the farmers, the main income is from selling agricultural products pro-

duced by the household. There remaining farmers have a higher income from trad-

ing in agricultural commodities than from what they produce themselves. Among 

the AgroBIG VCs, most farmers are engaged in maize production, followed by po-

tato, onion and rice. The baseline survey findings show that avocado is cultivated 

by almost a quarter (23% of men and 29% of the women) of the farmers who par-

ticipated in the survey. Avocado is not a selected value chains in AgroBIG II, but if 

an expansion of the scope of VCs would be considered, avocado could be an op-

tion. Among the animal product value chains, poultry (both eggs and chicken 

meat) is the most common, followed by milk, sheep and goat, with very few (7% 

of the male farmers and 4% of the female farmers) engaged in goat fattening. 

During the validation workshop held in August, there was a discussion around the 

yield per hectare, which is not part of the results framework. AgroBIG may con-

sider to add this to the results framework to complement to the indicator on vol-

ume per household. 

Regarding value addition and uptake of new or improved practices, the use of im-

proved seeds is highest in maize, followed by onion, tomato, rice and potato. Ap-

plication of fertilizer is very high in all value chains, with a bit lower in tomato 

compared to the other VCs. It is mainly chemical fertilizers that are used and the 

uptake of manure and compost as fertilizers is much less common. Packaging of 

the crops is rare, as well as cooling, and this is the case also for poultry and milk. 
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A demand for cooling facilities for horticultural crops such as tomatoes was ex-

pressed in the FGDs as this would increase the life span of the crop, and thus a re-

duction in post-harvest loss. Promotion of packaging and cooling facilities could 

therefore be considered areas of intervention for value addition in AgroBIG II. With 

increased value addition, also the options of which markets to sell the produce 

would increase and the price can also go up. As there are big variations between 

the value chains in terms of adoption of new and improved practices, it is im-

portant to treat the value chains different, and select indicators that can be 

moved. For example, since 85% of the maize farmers already use improved seeds, 

it may make better sense to focus on other sub-indicators where the uptake is 

low.  

The current AgroBIG II results framework does not include indicators on level of 

organization of the beneficiaries, although to be a member of a group is a prereq-

uisite to be supported by grants or loans. Information from the FGDs suggest that 

there are female and male farmers, as well as youth, who in addition to, or as an 

alternative to, are part of informal savings groups. It could be argued that to get 

organised is a new/improved practice and AgroBIG could therefore consider to get 

baseline data for membership in groups. Such indicator would fit well alongside 

the already existing indicator “Number of members in women and youth groups 

supported by grants or loans”. 

Only 14% of the female farmers and 17% of the male farmers keep financial rec-

ords. Record keeping, be it manual or electronic, is an important skill in any busi-

ness, including agri-business. To emphasis on improved record keeping could be 

another area of intervention in AgroBIG, and it could also be an indicator added to 

the results framework, in particular as the baseline has already been established.  

The most important service provider mentioned by the farmers is by far the kebele 

extension expert who consult on agricultural practices, prices and markets. These 

actors are also the most important information channels from the perspective of 

the farmers. As they exist in all kebeles, they can reach many farmers and there-

fore important resources. Strengthening these therefore appears to be a worth-

while investment in the AgroBIG programme, in particular as they are part of the 

government system in place, which is important from a sustainability perspective. 

However, there were some members in the FGDs who also complained about the 

kebele experts who complained and said that it is only those who live near who 

get the support, and those who can pay for transport. Therefore, equal right to ac-

cess these resources is important – women, men and youth, also those who live 

far away. Other important service providers are the primary cooperatives, followed 

by woreda extension experts and ACSI, SACCOs and cooperative union. The FGD 

participants stated that when the cooperatives are functioning well, they are very 

important for the farmers as they can sell their crops there, they offer storage fa-

cilities, rent out equipment etc. However, the FGD participants mentioned that far 

from all cooperatives do function well, and in areas where this is the case, it is 

seen as a waste of resources. Therefore, the AgroBIG ambition to strengthening 

the cooperatives and to promote a market-oriented approach, is an investment 

that is appreciated. This was also emphasised during the validation workshop. 

There was a general concern during the validation workshop that since the Agro-

BIG I withdrawal, the primary cooperatives are not as active and does not function 

as well anymore. It was stated that the sustainability of there should be an em-

phasis on strengthening these as they were clearly seen as beneficial by farmers 

when they function well. However, it was during the validation workshop sug-

gested that private sector actors or investors should lead the cooperative.  
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The most common financial service provider among the farmers was ACSI, fol-

lowed by bank, informal financial groups and SACCOS. It is quite common to use 

more than one financial service provider as they can fulfil different needs. The 

main purpose of being a member in a financial institution is to be able to access 

loans, mentioned by 75% of the farmers. The FGDs informed that ACSI is mainly 

for loans, while banks is to keep the money safe, and SACCOs are useful as it al-

lows them to save money, and to some extent to get loans. The uptake of mobile 

money is extremely low among both the farmers and the service providers. Less 

than, while we know from other markets, such as Kenya and Tanzania, that mobile 

money to a large extent has been the driving force for financial inclusion of con-

sumers, including farmers.  

Regarding satisfaction with services, 91% of the female farmers and 65% of the 

male farmers are usually satisfied with the services received from the kebele ex-

pert, while for woreda expert, it was 73% of the female farmers and 31% of the 

male farmers. For the financial institutions, the satisfaction is reverse between 

men and women, i.e. the male farmers are more satisfied than the female farm-

ers.  

Interesting in AgroBIG II is that improved practices also among the service provid-

ers, who also are target beneficiaries in the programme, e.g. cooperatives and en-

terprises is considered in the eco-system of value addition along agricultural value 

chains. The theory of change being that improved services, efficiency and account-

ability among the associations and private sector ultimately will benefit the cus-

tomers and promotes market-oriented farming. We also know from the survey that 

the cooperatives’ and enterprises’ customers are farmers, but also whole sale trad-

ers, retailers, community members who are not farmers, and hotels and restau-

rants. The results from the baseline survey show that while cooperatives and en-

terprises to some extent offer mechanised services, weighing scales and renting 

out equipment, there is still a long way to go when it comes to use of computers 

and electronic systems for accounting, book keeping and payment systems. How-

ever, more than 70% of the cooperatives and 26% have a business plan which 

they have updated less than three years ago.  

Considering AgroBIG’s aim to promote environmentally sustainable practices, or-

ganic fertilizers certainly seem to be a useful area of intervention as the adoption 

of manure and compost is low compared to chemical fertilizers. In addition, the 

FGDs informed that there is a demand for guidelines on how to use insecticide 

chemicals and for which plants. This demand came from the youth FGDs, so it may 

be that the young farmers have not yet been received such information. 56% of 

the male farmers and 42% of the female farmers had attended a conservation 

training program, workshop or seminar in the last two years. Considering that 

there is a demand for information, in particular among the youth, environmental 

awareness training targeting youth would be a useful investment for AgroBIG. 

There was also a concern that farmers cooperatives need to make sure that ade-

quate supply of insecticide chemicals are available both during the summer and 

winter time.  

In order to increase the participation of youth in the AgroBIG programme, their 

training needs and services demand should be considered. In regards to demand 

for training among youth, in addition to guidelines on insecticides, female youth 

would like to get training in entrepreneurship, food preparation, juice production, 

cattle fattening, poultry farming and crop preservation. Young people also want 

market linkages to be facilitated and they demand service such as rice and maize 

threshing machine, forage processing, cooling facilities for onion and tomato, as 

well as access to land for grazing and fish farming. It was also recommended in 
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the FGDs that youth should be encouraged to join groups and aspire for leader-

ship. These demands from youth show that they want to add value in agricultural 

value chains, and if their concerns can be taken into account, this would both cre-

ate jobs and increase the inclusion of young women and men, i.e. the future of 

Amhara regional state. It is difficult to make recommendations about how to in-

crease participation of PWD in agricultural VCs as very few questions were asked 

about PWD in the questionnaires and there was also no PWD in the FGDs. How-

ever, what was said in the FGDs was that in order to better include PWD it is nec-

essary to discuss with PWD themselves.  

A minority of the lead farmers and followers in AgroBIG II are women and youth. 

Considering that they are important target groups, the programme needs to make 

sure that they benefit from the intervention. It is not by default that a follower 

farmer who learns and is inspired by a lead farmer brings the messages back 

home to the spouse and youth in the household. A suggestion is therefore to uti-

lise existing events and gatherings, for example farming days, to target other 

members of the household - in particular women, female and male youth and 

PWD. They need to feel welcome and be allowed to attend. For example, “Youth 

friendly” material could be distributed. Another opportunity to reach women, youth 

and PWD with the AgroBIG programme interventions is through the cooperatives 

that are part of AgroBIG. They have information available about their members - 

male and female, PWD, age etc. We know from the FGDs that there is a big de-

mand for jobs, access to finance and agri-business, not least among youth. Some 

youth feel that they have made investments in education that so far has not been 

put into use. That AgroBIG has a specific fund targeting women and youth is 

therefore very relevant.  

From a monitoring perspective, gatherings such as a farming day, are also oppor-

tunities to collect data to complement existing data. As soon as somebody new be-

comes part of/benefit from AgroBIG intervention, there could be an "entry sur-

vey", which should be conducted continuously as people enrol, as part of the M&E, 

to assess where they are now so that their current situation can be compared with 

their situation half way through the programme, and at the end of the AgroBIG 

phase II. The emphasised target groups - young women and men, and people with 

disability, would be in particular important to capture through such "entry survey". 

There could also for example be a small survey at the registration of the event 

which is later followed up, through another survey or focus group discussions. Can 

a change in participants’ knowledge, attitudes and practices be seen by comparing 

before they attend an event and after? Are there ways in which they can become 

engaged in the various components of the programme?  

A practical piece of advice is that if there will be questions added during a mid-line 

survey and such questions do not have baseline data, such missed opportunities 

can partly be solved by asking the respondent to reflect on changed practices 

since the beginning of the programme by asking: “Have you started to do x, y, z 

during the past two years?” If the answer is yes, this could be attributed to the 

AgroBIG intervention. One such missed opportunity in the baseline survey is row 

planting, which was highlighted as an important improved practice during the vali-

dation workshop. A question on the practice of row planting should therefore be 

part of the next questionnaire. 
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